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The first half of the year shows a continued RevPAR growth across
all segments except for the luxury segment — somewhat expected
given the global economic concerns. The trends seen in QI results
have more or less continued though we have seen a surge in per—
formance of the midscale segment in Q2 where 73% occupancy was
achieved as compared to 62% in Q| — again a good indication of
guests looking for affordable quality accommodation — but at least
still coming to the city.

The growth in occupancy for the first six months over the same
period last year has seen a generation of 85,000 more room nights
in the selected hotels — significant when one considers the overall
economic trends in Europe.

The luxury segment was bound to feel the pinch given the turbu—
lent European economy. The drop — all in occupancy, although mi—
nor, is the only drop across the Moscow market. The 4% drop to
the same time period last year in occupancy, with flat ADR shows
certainly that some guests are shifting segments.

The continued surge in the upper upscale segment has boosted
RevPAR to RUR 6,800 year to date against a number of RUR 5,300
for the first 6 months of last year — an impressive 30% increase —
mainly in occupancy. It demonstrates that the new hotels are gaining
market share quickly.

ADR, RevPAR and occupancy
keep increasing in all segments except
for the luxury segment

MOCKBA

B nepeoit nonosuxe 2012 ropa TeHaeHUma pocTa nokasatens RevPAR
(BOXOAHOCTM Ha HOMEP) COXPaHWUNach AN FOCTUHWL, BCEX KaTeropui,
KPOMe JIIOKCOBOIO CErMeHTa, 4TO JOBOJIbHO NpefckasyeMo B YCNOBU—
AIX CNOXHOM 3KOHOMUYECKOM CUTyauuu B Mupe. Te TpeHzbl, KoTopble
HaBMoJaNMCh Ha FOCTUHUYHOM pbIHKE CTOMMLbI B MEPBOM KBapTare,
6b1M Gonee UK MeHee aKTyarbHbl M BO BTOpPOM keapTane. OgHako B
rOCTUHULIAX CPEAHEro LLeHOBOro cerMeHTa 6biil oTMeYeH peskuin pocT
3arpysku: ¢ 62% B NnepBoM keapTane 4o 73% BO BTOPOM. DTO cBUAE—
TeNbCTBYET O TOM, YTO TypUCTUHECKMM NMoToK B Mockey noka coxpa—
HAGTCA, XOTA NPEANOYTEHNA rOCTeN CMeLLatoTCs B nonb3y 6onee goc—
TYMHOrO Ka4eCTBEHHOIO rOCTUHUYHOIO pasMeLLieHus.

B TeyeHve nepebix wectu Mecaues 2012 roga poct 3arpysku B Knto—
4eBbIX FOCTMHWLAX MOCKBbI NPUBEN K YBENIMYEHUIO YMCa NPOAAHHBIX
HoMepoB Ha 85 000 no cpaBHeHWIO C MepBbIM NOYroANeM MPOLLIOro
roga. YuuTbisas [OBOSLHO CIIOKHYKO S3KOHOMUYECKYHO CUTYaLyIO B
Eepone, 3T0 AOCTaTO4HO BrieYaTNAOLMIA pesyrbTar.

M3—3a cnoxwueLueiica HeGnaronpuaTHOM S3KOHOMUYECKOI CUTyauumn B
EBpone rocTuHuLbI KATEropumn NIOKC OKasanuck B JOBOMBHO 32—
TPyAHWUTENbHOM NonoxeHun. B Mockee 3TO eAMHCTBEHHBI cerMeHT,
rae HabniozjaeTca CHWKEHWE 3arpysku, XOTA U HE3HaUYUTEeNbHOe..
YMeHbLLIeHWe 3arpy3ku Ha 4% MO CPaBHEHMIO C aHaNOrMYHbIM Nepuo—
ZIOM MPOLUSIOro roAa U CoXpaHeHne cpeaHero Tapuda Ha ToM xe
YPOBHe CBM/ETENbCTBYET O TOM, YTO ONpeAeNieHHan [onA roctein
CTana oTAaBath NpejmnosyTeHne 6onee AOCTYNHOMY FOCTUHUYHOMY
pasMeLleHmto.

3HaumuTenNbHbIM pOCT HabnoJaeTCA B rocTUHULAX BEPXHEro npeae—
na BepxHeW LIeHOBOW KaTteropuu. B ocHoeHoM 6narogaps ysenn—
YEHMIO 3arpy3kn JOXOAHOCTb Ha HOMEp B JaHHOM CErMeHTe B NMepBoM
nonyrogum 2012 ropa seipocnia noytu Ha 30% no cpaBHeHUIO € aHa—
NornyHbIM NepuoaoM npotunoro roga: ¢ 5 300 py6neit go 6 800
py6neit. OTo yKasbIBaeT Ha TO, YTO HOBble FOCTUHMLIbI JaHHOM KaTero—
pun BbICTPO 3aBOEBLIBAIOT CBOIO AOSIO PbIHKA.

MOSCOW LUXURY SEGMENT HI 2012 YOY
FTOCTUHULIbI KATETOPUU JTIOKC | MONTYTOAUE 2012*
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The upscale segment results for the first half are consistent with
QI results with a 13% increase in RevPAR, coming from 9% more
occupancy and 4% more rate.

The upper midscale segment is also showing a consistent result
to QI — 8% increase in RevPAR —coming in an almost 50/50 blend
of rate and occupancy increase. The year to date occupancy of 71%
is the highest of all segments. The actual occupancy for Q2 was
close to 76%, following an occupancy of 67% in QI.

Midscale hotels saw a big surge in occupancy in Q2 leading to half
year results of 13% more in RevPAR (9% of which is occupancy
growth).

MOSCOW UPPER MIDSCALE SEGMENT HI 2012 YOY
FOCTUHWLbI BEPXHEFO MPEAENA CPEAHEN LIEHOBOM

KATEFTOPUU | MONYTOAOME 2012%*
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PesynbTaTbl AeATENbHOCTU FOCTUHUL, BEPXHETO LLEHOBOTO CErMEH™
Ta B nepeoM nonyrogumn 2012 rofa conocrasuMbl ¢ pesynbTaTamy
nepBoro KBapTana 3Toro roga: 6naroaapa AanbHemweMy pocTy 3a—
rpyskv Ha 9% v yBenuueHuto cpegHero Tapuda Ha 4% [OXOAHOCTb Ha
HOMep 32 nepBble 6 MecALEB TeKyLLero roga Bbipocna Ha |3%.

B roctuHMuax BepxHero npepena cpefHein LLEHOBOW KaTeropum
TaK)xe COXpaHUiach HaMeTMBLLAACA B MEPBOM KBapTasne TeHAEHLMA:
POCT JOXOAHOCTN Ha HOMep cocTaBun 8% Gnaroaapa paBHOMy yBe—
NMYeHWto 3arpysku u Tapuda. [JaHHbIN cerMeHT NpoAEeMOHCTPUPOBa
CaMblit BbICOKWIA MOKa3aTesb 3arpy3ku Ha pblHKE — 3a MepBble LIeCTb
mecsauee 2012 roga oHa coctasuna 7| %. ®akTuyecku 3arpyska roctu—
HUL, AQHHOW KaTeropum BO BTOPOM KBapTase 6Obina 6nmska k 76%, B To
BPeMA Kak B NNepBOM KBapTasie 3arpy3ka coctasuna 67%.

locTUHMLBI cpeAHEro LLeHOBOro cerMeHTa BO BTOPOM KBapTase
2012 rofa npo/ieMOHCTPUPOBA/IN PE3KUii CKaYOK 3arpysKu, YTO MpU-—
Beno K pocty nokasatensa RevPAR B nepsom nonyrogum Ha 13%, B
TOM Yucne 6naroaaps yBenM4eHUto 3arpysku Ha 9%.

MOSCOW UPSCALE SEGMENT HI 2012 YOY

FrOCTUHWLLbI BEPXHEWN LIEHOBOW KATEFOPUU | MOJ1Y-
roave 2012*
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MOSCOW MIDSCALE SEGMENT HI 2012 YOY
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SAINT-PETERSBURG

Occupancy in all segments continues to grow at the expense of
rate. Hotels are certainly working hard to attract business in a city
which previously had perhaps focused too much on maintaining high
prices. It is though only the luxury/upper upscale segment (in a re—
versal of Moscow results) that has been able to increase RevPAR.

The 20% growth in occupancy has come with a 10% drop in ADR,
which is still an impressive 10% boost in RevPAR in the luxury/
upper upscale segment.

The 12% growth in occupancy has been negated by the 20% drop
on average rate, bringing a 10% drop in RevPAR for the upscale
segment.

In the midscale segment a solid increase of 7% in occupancy is
mirrored by the same drop in ADR, leaving performance flat to the
same time period in 201 I.

ST. PETERSBURG LUXURY/UPPER UPSCALE SEGMENT
HI1 2012 YOY

FTOCTUHWLbI KATEFTOPUW JTIOKC/ BEPXHEIO MPEAESTA
BEPXHEM LLEHOBOW KATEFOPUU | MOJIYTOAME 2012*
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CAHKT-TIETEPBYPI

Ha roctuhnyHoM poiike Cankt—[letepbypra yBenu4eHue 3arpysku Bo
BCEX CErMeHTaX MPOUCXO/AMT 3a CHET CHUXKEHUA cpefHero Tapuda.
Ceityac rocTUHMLAM NPUXOAUTCA NPUNaraTb MakKCUMyM YCUIUA ANs
MPVBNIEHEHNA FrOCTel, MOCKOSIbKY PaHbLLE OCHOBHOE BHUMaHUE yAena—
NOCb COXPaHEHUIO TapuQOB Ha BbICOKOM ypoBHe. B oTnmnuve ot roc—
TUHUYHOTO pbiHKa Mockebl B nepsoM nonyroamm 2012 roga B CaHkT—
MeTepbypre MMEHHO rOCTUHMLIAM CErMeHTa JitoKC/BepXHero npefena
BEpXHel LIeHOBOW KaTeropun eIMHCTBEHHbIM Ha pblHKe Yanoch yse—
JINYNTB JOXOAHOCTb Ha HOMEP.

Poct 3arpysku Ha 20% u cokpalueHne cpeaHero Tapuda Ha 10% B
rocTVHULAX KaTeropum filokc/BepxHero npepena BepxHen Lye—
HOBOW KaTEropum npvBes K BHYLUUTENBHOMY YBENIMYEHWIO AOXOA—
HOCTM Ha HoMep — Ha |0%.

B roctuHMLax BepXHEN LLEeHOBOW KaTEropum B NepsoM Mosyroavmn
2012 roga pocr 3arpy3ku Ha 12% u cHuxkeHve cpeaHero Tapuda Ha
20% npuBenu Kk cHWxeHuto nokasatens RevPAR Ha 10%.

[oxoAHocTb Ha HOMEp B FOCTUHULIAX CPEAHEr0 LLEHOBOTO cer—
MeHTa 32 nepeble 6 MecaAues 2012 roaa npakTU4ecku He oTIMYaeTcA
OT MPOLLSIOroAHEro MOoKa3aTens 3a 3TOT XKe NEPUOA; POCT 3arpy3Kku Ha
7% KOMMEHCUPYETCA aHaNOMMYHbIM CHUXKEHUeM cpeaHero Tapuda.

ST. PETERSBURG UPSCALE SEGMENT HI 2012 YOY

FOCTUHMLbl BEPXHEM LIEHOBOW KATEFOPUM | MONYTO-
OUE 2012
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ST. PETERSBURG MIDSCALE SEGMENT HI 2012 YOY

rOCTUHWLbI CPEOHEN LIEHOBOW KATETOPUW | MOJTYFO-
OVE. 2012%

4000 - r 70%

3500
60%
3000

2500 50%

2000

% 1500 40%
-4

1000
30%

500

20%

2008 2009 2010 2011 2012

mmm ADR = RevPAR =e=Occupancy

* Onepaynonrbie nokasaresm rocrurmy 8 | nonyrogm 2012 roga k aHano—
TUYHOMY NEPHOAY MPEALIAYLUNX [OZO0B



