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MOSCOW 
The first half of the year shows a continued RevPAR growth across 
all segments except for the luxury segment – somewhat expected 
given the global economic concerns. The trends seen in Q1 results 
have more or less continued though we have seen a surge in per-
formance of the midscale segment in Q2 where 73% occupancy was 
achieved as compared to 62% in Q1 – again a good indication of 
guests looking for affordable quality accommodation – but at least 
still coming to the city.  

The growth in occupancy for the first six months over the same 
period last year has seen a generation of 85,000 more room nights 
in the selected hotels – significant when one considers the overall 
economic trends in Europe. 

The luxury segment was bound to feel the pinch given the turbu-
lent European economy. The drop – all in occupancy, although mi-
nor, is the only drop across the Moscow market. The 4% drop to 
the same time period last year in occupancy, with flat ADR shows 
certainly that some guests are shifting segments.    

The continued surge in the upper upscale segment has boosted 
RevPAR to RUR 6,800 year to date against a number of RUR 5,300 
for the first 6 months of last year – an impressive 30% increase – 
mainly in occupancy. It demonstrates that the new hotels are gaining 
market share quickly. 

 

ÌÎÑÊÂÀ 
Â ïåðâîé ïîëîâèíå 2012 ãîäà òåíäåíöèÿ ðîñòà ïîêàçàòåëÿ RevPAR 
(äîõîäíîñòè íà íîìåð) ñîõðàíèëàñü äëÿ ãîñòèíèö âñåõ êàòåãîðèé, 
êðîìå ëþêñîâîãî ñåãìåíòà, ÷òî äîâîëüíî ïðåäñêàçóåìî â óñëîâè-
ÿõ ñëîæíîé ýêîíîìè÷åñêîé ñèòóàöèè â ìèðå. Òå òðåíäû, êîòîðûå 
íàáëþäàëèñü íà ãîñòèíè÷íîì ðûíêå ñòîëèöû â ïåðâîì êâàðòàëå, 
áûëè áîëåå èëè ìåíåå àêòóàëüíû è âî âòîðîì êâàðòàëå. Îäíàêî â 
ãîñòèíèöàõ ñðåäíåãî öåíîâîãî ñåãìåíòà áûë îòìå÷åí ðåçêèé ðîñò 
çàãðóçêè: ñ 62% â ïåðâîì êâàðòàëå äî 73% âî âòîðîì. Ýòî ñâèäå-
òåëüñòâóåò î òîì,  ÷òî òóðèñòè÷åñêèé ïîòîê â Ìîñêâó ïîêà ñîõðà-
íÿåòñÿ, õîòÿ ïðåäïî÷òåíèÿ ãîñòåé ñìåùàþòñÿ â ïîëüçó áîëåå äîñ-
òóïíîãî êà÷åñòâåííîãî ãîñòèíè÷íîãî ðàçìåùåíèÿ. 

Â òå÷åíèå ïåðâûõ øåñòè ìåñÿöåâ 2012 ãîäà ðîñò çàãðóçêè â êëþ-
÷åâûõ ãîñòèíèöàõ Ìîñêâû ïðèâåë ê óâåëè÷åíèþ ÷èñëà ïðîäàííûõ 
íîìåðîâ íà 85 000 ïî ñðàâíåíèþ ñ ïåðâûì ïîëóãîäèåì ïðîøëîãî 
ãîäà. Ó÷èòûâàÿ äîâîëüíî ñëîæíóþ ýêîíîìè÷åñêóþ ñèòóàöèþ â 
Åâðîïå, ýòî äîñòàòî÷íî âïå÷àòëÿþùèé ðåçóëüòàò. 

Èç-çà ñëîæèâøåéñÿ íåáëàãîïðèÿòíîé ýêîíîìè÷åñêîé ñèòóàöèè â 
Åâðîïå ãîñòèíèöû êàòåãîðèè ëþêñ îêàçàëèñü â äîâîëüíî çà-
òðóäíèòåëüíîì ïîëîæåíèè. Â Ìîñêâå ýòî åäèíñòâåííûé ñåãìåíò, 
ãäå íàáëþäàåòñÿ ñíèæåíèå çàãðóçêè, õîòÿ è íåçíà÷èòåëüíîå. 
Óìåíüøåíèå çàãðóçêè íà 4% ïî ñðàâíåíèþ ñ àíàëîãè÷íûì ïåðèî-
äîì ïðîøëîãî ãîäà è ñîõðàíåíèå ñðåäíåãî òàðèôà íà òîì æå 
óðîâíå ñâèäåòåëüñòâóåò î òîì, ÷òî îïðåäåëåííàÿ äîëÿ ãîñòåé 
ñòàëà îòäàâàòü ïðåäïî÷òåíèå áîëåå äîñòóïíîìó ãîñòèíè÷íîìó 
ðàçìåùåíèþ.   

Çíà÷èòåëüíûé ðîñò íàáëþäàåòñÿ â ãîñòèíèöàõ âåðõíåãî ïðåäå-
ëà âåðõíåé öåíîâîé êàòåãîðèè. Â îñíîâíîì áëàãîäàðÿ óâåëè-
÷åíèþ çàãðóçêè äîõîäíîñòü íà íîìåð â äàííîì ñåãìåíòå â ïåðâîì 
ïîëóãîäèè 2012 ãîäà âûðîñëà ïî÷òè íà 30% ïî ñðàâíåíèþ ñ àíà-
ëîãè÷íûì ïåðèîäîì ïðîøëîãî ãîäà: ñ 5 300 ðóáëåé äî 6 800 
ðóáëåé. Ýòî óêàçûâàåò íà òî, ÷òî íîâûå ãîñòèíèöû äàííîé êàòåãî-
ðèè áûñòðî çàâîåâûâàþò ñâîþ äîëþ ðûíêà.   

 

MOSCOW UPPER UPSCALE SEGMENT H1 2012 YOY 

ÃÎÑÒÈÍÈÖÛ ÂÅÐÕÍÅÃÎ ÏÐÅÄÅËÀ ÂÅÐÕÍÅÉ ÖÅÍÎÂÎÉ   
ÊÀÒÅÃÎÐÈÈ  I ÏÎËÓÃÎÄÈÅ 2012* 

* Îïåðàöèîííûå ïîêàçàòåëè ãîñòèíèö â 1 ïîëóãîäèè 2012 ãîäà ê àíàëî-
ãè÷íîìó ïåðèîäó ïðåäûäóùèõ ãîäîâ 
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MOSCOW LUXURY SEGMENT H1 2012 YOY 

ÃÎÑÒÈÍÈÖÛ ÊÀÒÅÃÎÐÈÈ ËÞÊÑ I ÏÎËÓÃÎÄÈÅ 2012* 
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ADR, RevPAR and occupancy  
keep increasing in all segments except 
for the luxury segment 
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The upscale segment results for the first half are consistent with 
Q1 results with a 13% increase in RevPAR, coming from 9% more 
occupancy and 4% more rate. 

The upper midscale segment is also showing a consistent result 
to Q1 – 8% increase in RevPAR –coming in an almost 50/50 blend 
of rate and occupancy increase. The year to date occupancy of 71% 
is the highest of all segments. The actual occupancy for Q2 was 
close to 76%, following an occupancy of 67% in Q1. 

Midscale hotels saw a big surge in occupancy in Q2 leading to half 
year results of 13% more in RevPAR (9% of which is occupancy 
growth).  

 

 

Ðåçóëüòàòû äåÿòåëüíîñòè ãîñòèíèö âåðõíåãî öåíîâîãî ñåãìåí-
òà â ïåðâîì ïîëóãîäèè 2012 ãîäà ñîïîñòàâèìû ñ ðåçóëüòàòàìè 
ïåðâîãî êâàðòàëà ýòîãî ãîäà: áëàãîäàðÿ äàëüíåéøåìó ðîñòó çà-
ãðóçêè íà 9% è óâåëè÷åíèþ ñðåäíåãî òàðèôà íà 4% äîõîäíîñòü íà 
íîìåð çà ïåðâûå 6 ìåñÿöåâ òåêóùåãî ãîäà âûðîñëà íà 13%.  

Â ãîñòèíèöàõ âåðõíåãî ïðåäåëà ñðåäíåé öåíîâîé êàòåãîðèè  
òàêæå ñîõðàíèëàñü íàìåòèâøàÿñÿ â ïåðâîì êâàðòàëå òåíäåíöèÿ:  
ðîñò äîõîäíîñòè íà íîìåð ñîñòàâèë 8% áëàãîäàðÿ ðàâíîìó óâå-
ëè÷åíèþ çàãðóçêè è òàðèôà. Äàííûé ñåãìåíò ïðîäåìîíñòðèðîâàë 
ñàìûé âûñîêèé ïîêàçàòåëü çàãðóçêè íà ðûíêå - çà ïåðâûå øåñòü 
ìåñÿöåâ 2012 ãîäà îíà ñîñòàâèëà 71%. Ôàêòè÷åñêè çàãðóçêà ãîñòè-
íèö äàííîé êàòåãîðèè âî âòîðîì êâàðòàëå áûëà áëèçêà ê 76%, â òî 
âðåìÿ êàê â ïåðâîì êâàðòàëå çàãðóçêà ñîñòàâèëà 67%.  

Ãîñòèíèöû ñðåäíåãî öåíîâîãî ñåãìåíòà âî âòîðîì êâàðòàëå 
2012 ãîäà ïðîäåìîíñòðèðîâàëè ðåçêèé ñêà÷îê çàãðóçêè, ÷òî ïðè-
âåëî ê  ðîñòó ïîêàçàòåëÿ  RevPAR â ïåðâîì ïîëóãîäèè íà 13%, â 
òîì ÷èñëå áëàãîäàðÿ óâåëè÷åíèþ çàãðóçêè íà 9%.   

 

 MOSCOW MIDSCALE SEGMENT H1 2012 YOY 

ÃÎÑÒÈÍÈÖÛ ÑÐÅÄÍÅÉ ÖÅÍÎÂÎÉ ÊÀÒÅÃÎÐÈÈ I ÏÎËÓÃÎ-
ÄÈÅ 2012* 

* Îïåðàöèîííûå ïîêàçàòåëè ãîñòèíèö â 1 ïîëóãîäèè 2012 ãîäà ê àíàëî-
ãè÷íîìó ïåðèîäó ïðåäûäóùèõ ãîäîâ 
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MOSCOW UPSCALE SEGMENT H1 2012 YOY 

ÃÎÑÒÈÍÈÖÛ ÂÅÐÕÍÅÉ ÖÅÍÎÂÎÉ   ÊÀÒÅÃÎÐÈÈ  I ÏÎËÓ-
ÃÎÄÈÅ 2012* 
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SAINT-PETERSBURG 
 
Occupancy in all segments continues to grow at the expense of 
rate. Hotels are certainly working hard to attract business in a city 
which previously had perhaps focused too much on maintaining high 
prices. It is though only the luxury/upper upscale segment (in a re-
versal of Moscow results) that has been able to increase RevPAR.  

The 20% growth in occupancy has come with a 10% drop in ADR, 
which is still an impressive 10% boost in RevPAR in the luxury/
upper upscale segment. 

The 12% growth in occupancy has been negated by the 20% drop 
on average rate, bringing a 10% drop in RevPAR for the upscale 
segment. 

In the midscale segment a solid increase of 7% in occupancy is 
mirrored by the same drop in ADR, leaving performance flat to the 
same time period in 2011. 

ÑÀÍÊÒ-ÏÅÒÅÐÁÓÐÃ 
 
Íà ãîñòèíè÷íîì ðûíêå Ñàíêò-Ïåòåðáóðãà óâåëè÷åíèå çàãðóçêè âî 
âñåõ ñåãìåíòàõ ïðîèñõîäèò çà ñ÷åò ñíèæåíèÿ ñðåäíåãî òàðèôà. 
Ñåé÷àñ ãîñòèíèöàì ïðèõîäèòñÿ ïðèëàãàòü ìàêñèìóì óñèëèé äëÿ 
ïðèâëå÷åíèÿ ãîñòåé, ïîñêîëüêó ðàíüøå îñíîâíîå âíèìàíèå óäåëÿ-
ëîñü ñîõðàíåíèþ òàðèôîâ íà âûñîêîì óðîâíå. Â îòëè÷èå îò ãîñ-
òèíè÷íîãî ðûíêà Ìîñêâû â ïåðâîì ïîëóãîäèè 2012 ãîäà â Ñàíêò-
Ïåòåðáóðãå èìåííî ãîñòèíèöàì ñåãìåíòà ëþêñ/âåðõíåãî ïðåäåëà 
âåðõíåé öåíîâîé êàòåãîðèè åäèíñòâåííûì íà ðûíêå óäàëîñü óâå-
ëè÷èòü äîõîäíîñòü íà íîìåð.  

Ðîñò çàãðóçêè íà 20% è ñîêðàùåíèå ñðåäíåãî òàðèôà íà 10% â 
ãîñòèíèöàõ êàòåãîðèè ëþêñ/âåðõíåãî ïðåäåëà âåðõíåé öå-
íîâîé êàòåãîðèè ïðèâåë ê âíóøèòåëüíîìó óâåëè÷åíèþ äîõîä-
íîñòè íà íîìåð – íà 10%.  

Â ãîñòèíèöàõ âåðõíåé öåíîâîé êàòåãîðèè â ïåðâîì ïîëóãîäèè 
2012 ãîäà ðîñò çàãðóçêè íà 12% è ñíèæåíèå ñðåäíåãî òàðèôà íà 
20% ïðèâåëè ê ñíèæåíèþ ïîêàçàòåëÿ RevPAR íà 10%. 

Äîõîäíîñòü íà íîìåð â ãîñòèíèöàõ ñðåäíåãî öåíîâîãî ñåã-
ìåíòà çà ïåðâûå 6 ìåñÿöåâ 2012 ãîäà ïðàêòè÷åñêè íå îòëè÷àåòñÿ 
îò ïðîøëîãîäíåãî ïîêàçàòåëÿ çà ýòîò æå ïåðèîä: ðîñò çàãðóçêè íà 
7% êîìïåíñèðóåòñÿ àíàëîãè÷íûì ñíèæåíèåì ñðåäíåãî òàðèôà. 

ST. PETERSBURG LUXURY/UPPER UPSCALE SEGMENT            
H1 2012 YOY  

ÃÎÑÒÈÍÈÖÛ ÊÀÒÅÃÎÐÈÈ ËÞÊÑ/ ÂÅÐÕÍÅÃÎ ÏÐÅÄÅËÀ 
ÂÅÐÕÍÅÉ ÖÅÍÎÂÎÉ ÊÀÒÅÃÎÐÈÈ  I ÏÎËÓÃÎÄÈÅ 2012* 

ST. PETERSBURG UPSCALE SEGMENT H1 2012 YOY 

ÃÎÑÒÈÍÈÖÛ ÂÅÐÕÍÅÉ ÖÅÍÎÂÎÉ ÊÀÒÅÃÎÐÈÈ I ÏÎËÓÃÎ-
ÄÈÅ 2012* 

ST. PETERSBURG MIDSCALE SEGMENT H1 2012 YOY 

ÃÎÑÒÈÍÈÖÛ ÑÐÅÄÍÅÉ ÖÅÍÎÂÎÉ ÊÀÒÅÃÎÐÈÈ  I ÏÎËÓÃÎ-
ÄÈÅ. 2012* 

* Îïåðàöèîííûå ïîêàçàòåëè ãîñòèíèö â 1 ïîëóãîäèè 2012 ãîäà ê àíàëî-
ãè÷íîìó ïåðèîäó ïðåäûäóùèõ ãîäîâ 
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