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MOSCOW 
With 1,700 RUR separating average rates in the midscale and up-
scale segments it is hard to see where any further rate growth can 
come from unless the upscale segment is able to bridge the gap 
between themselves and the upper upscale segment. The entire city 
is very tight on rate between the main segments. It needs some 
movement from both the luxury and upscale segments to help 
spread the rates. With new hotels coming each year and hotels very 
aware of price sensitivity it is hard to predict any major movements 
in rate over the next 12 months. Occupancy though is very strong 
in most segments – at record levels in fact – so conditions are per-
haps right for some bold moves. 

The luxury segment demonstrated a minor 3% occupancy drop 
to the same time period last year, but in a city where almost all 
other hotels are increasing occupancy it is against city trend and 
follows on from two straight years of occupancy growth for the 
segment. There is still no distinct luxury segment in Moscow and 
the city really needs to see some new supply at the top end to help 
drive rates higher. The weight of corporate travelers and lack of 
individual high-end tourists also puts a cap on this segment.   

The upper upscale segment offers high level accommodation in 
central locations that given the rate correction in 2009 (ADR fell 
from 13,200 RUR in 2008 to 9,900 RUR in 2009) seems to be more 
in tune with the market than the luxury hotels. RevPAR so far in 
2012 is almost 22% up on 2011 figures and is the highest since 2008 
(and is only 1,000 RUR below the RevPAR of the luxury segment). 

The occupancy graph in the upscale segment shows an interesting 
picture. From 2004 until 2007 there was a drop in occupancy each 
year as average rates were pushed to levels that today are far from 
achievable. The corrections in rate in 2009 during the crisis have 
allowed the occupancy to once again climb annually. 2012 occu-
pancy is beaten only by 2004. Rate is still highly sensitive in this 
segment but with such high occupancy there is scope to grow rate 
step by step.  

ÌÎÑÊÂÀ 
Íåáîëüøàÿ ðàçíèöà ìåæäó ñðåäíèìè òàðèôàìè ãîñòèíèö ñðåäíåãî 
è âåðõíåãî öåíîâûõ ñåãìåíòîâ  - 1 700 ðóáëåé - ñòàâèò ïîä ñî-
ìíåíèå âîçìîæíîñòü äàëüíåéøåãî ðîñòà òàðèôîâ. Ýòî áóäåò çà-
âèñåòü îò òîãî, óäàñòñÿ ëè ãîñòèíèöàì âåðõíåé öåíîâîé êàòåãîðèè 
ïðèáëèçèòüñÿ ïî óðîâíþ öåí ê áîëåå âûñîêîìó ñåãìåíòó 
(ãîñòèíèöàì âûñøåãî ïðåäåëà âåðõíåé öåíîâîé êàòåãîðèè).  Â 
öåëîì ïî ãîðîäó ðàçíèöà ìåæäó òàðèôàìè ðàçëè÷íûõ öåíîâûõ 
ñåãìåíòîâ î÷åíü íåçíà÷èòåëüíàÿ. ×òîáû áîëåå äîñòóïíûå ãîñòè-
íèöû ñìîãëè óâåëè÷èòü ñâîè òàðèôû, ãîñòèíèöàì êëàññà ëþêñ è 
âåðõíåé öåíîâîé êàòåãîðèè íåîáõîäèìî «ïîäíÿòü ïëàíêó».  Ó÷è-
òûâàÿ, ÷òî íà ðûíêå åæåãîäíî ïîÿâëÿþòñÿ íîâûå ãîñòèíèöû è 
ñîõðàíÿåòñÿ ÷óâñòâèòåëüíîñòü ê öåíå,  â áëèæàéøèå 12 ìåñÿöåâ 
âðÿä ëè ïðåäâèäÿòñÿ ñåðüåçíûå èçìåíåíèÿ â òàðèôàõ. ×òî êàñàåòñÿ 
çàãðóçêè, òî â áîëüøèíñòâå ñåãìåíòîâ ýòîò ïîêàçàòåëü äîñòèãàåò 
ðåêîðäíî âûñîêîãî óðîâíÿ, ÷òî ñîçäàåò áëàãîïðèÿòíûå óñëîâèÿ 
äëÿ äàëüíåéøèõ ñåðüåçíûõ äåéñòâèé. 

Â ñåãìåíòå ëþêñ ïàäåíèå çàãðóçêè íà 3% ïî ñðàâíåíèþ ñ àíàëî-
ãè÷íûì ïåðèîäîì ïðîøëîãî ãîäà íåçíà÷èòåëüíî, íî ñ ó÷åòîì 
òîãî, ÷òî ïðàêòè÷åñêè âî âñåõ îñòàëüíûõ ãîñòèíèöàõ Ìîñêâû íà-
áëþäàåòñÿ ðîñò çàãðóçêè, ýòî ïðîòèâîðå÷èò îáùåãîðîäñêîìó 
òðåíäó è ïðîèñõîäèò âîïðåêè ðîñòó çàãðóçêè â äàííîì ñåãìåíòå íà 
ïðîòÿæåíèè 2 ïðîøëûõ ëåò. Â ñòîëèöå âñå åùå îòñóòñòâóåò ÷åòêî 
âûðàæåííûé ëþêñîâûé ñåãìåíò, è äëÿ ðîñòà òàðèôîâ ãîðîäó íå-
îáõîäèìî îòêðûòèå íîâûõ  ãîñòèíèö òîïîâîãî ñåãìåíòà. Ïðåîá-
ëàäàíèå êîðïîðàòèâíûõ êëèåíòîâ è íåäîñòàòîê èíäèâèäóàëüíûõ 
òóðèñòîâ òàêæå îãðàíè÷èâàåò âîçìîæíîñòè ðîñòà òàðèôîâ â ýòîì 
ñåãìåíòå.  

Ãîñòèíèöû âûñøåãî ïðåäåëà âåðõíåé öåíîâîé êàòåãîðèè 
ïðåäëàãàþò êà÷åñòâåííîå ðàçìåùåíèå â öåíòðå ãîðîäà è, ñ ó÷åòîì 
ðûíî÷íîé êîððåêòèðîâêè (ñðåäíèé òàðèô óïàë ñ 13 200 ðóáëåé â 
2008 ãîäó äî 9 900 ðóáëåé â 2009), áîëüøå ñîîòâåòñòâóþò ñëî-
æèâøèìñÿ ðûíî÷íûì óñëîâèÿì, íåæåëè ãîñòèíèöû êëàññà ëþêñ. Ñ 
íà÷àëà ãîäà äîõîäíîñòü íà íîìåð ïðåâûøàåò ïîêàçàòåëè 2011 
ãîäà ïî÷òè íà 22% è ÿâëÿåòñÿ ìàêñèìàëüíîé ñ 2008 ãîäà, ïðè ýòîì 
ëèøü íà 1 000 ðóáëåé íèæå, ÷åì  àíàëîãè÷íûé ïîêàçàòåëü ãîñòè-
íèö ëþêñîâîãî ñåãìåíòà. 

MOSCOW UPPER UPSCALE SEGMENT Q1-Q3 2012 YOY 

ÃÎÑÒÈÍÈÖÛ ÂÅÐÕÍÅÃÎ ÏÐÅÄÅËÀ ÂÅÐÕÍÅÉ ÖÅÍÎÂÎÉ   
ÊÀÒÅÃÎÐÈÈ, 1-3 ÊÂÀÐÒÀË 2012* 

* Îïåðàöèîííûå ïîêàçàòåëè ãîñòèíèö çà ïåðâûå 9 ìåñÿöåâ 2012 ãîäà ê 
àíàëîãè÷íîìó ïåðèîäó ïðåäûäóùèõ ãîäîâ 

MOSCOW LUXURY SEGMENT Q1-Q3 2012 YOY 

ÃÎÑÒÈÍÈÖÛ ÊÀÒÅÃÎÐÈÈ ËÞÊÑ, 1-3 ÊÂÀÐÒÀË 2012* 
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The upper midscale has gained some rate and occupancy this 
year. With rate climbing slightly for the 3rd straight year it is clear 
that this segment has somewhat hit the peak of achievable rate. 
There is a 30% difference in ADR to the segment below and that is 
clearly attractive for some guests who had previously stayed in this 
slightly higher segment. The only possible rate growth here could 
come from a push via the midscale segment or more likely from the 
push upwards in the upscale segment. There is only 400 RUR dif-
ference in ADR between the upscale and upper midscale segments. 

The midscale hotels have seen a decent 12% RevPAR increase 
this year to date (mostly on occupancy) and again rely very much on 
hotels in upper segments to drive their rates to be able to drive any 
further rate growth themselves. 

 

 

 

Ïðè àíàëèçå ãðàôèêà çàãðóçêè ãîñòèíèö âåðõíåãî öåíîâîãî 
ñåãìåíòà ñêëàäûâàåòñÿ èíòåðåñíàÿ êàðòèíà. Ñ 2004 ïî 2007 ãîä 
íàáëþäàëîñü åæåãîäíîå ñíèæåíèå çàãðóçêè, ïîñêîëüêó òàðèôû 
íàìíîãî ïðåâûøàëè ìàêñèìàëüíî äîñòèæèìûå â íàñòîÿùåå âðåìÿ.  
Ïîñëå êðèçèñà â 2009 ãîäó òàðèôû áûëè ñêîððåêòèðîâàíû, èç 
ãîäà â ãîä íàáëþäàëñÿ ðîñò çàãðóçêè, è ôàêòè÷åñêè â íàñòîÿùåå 
âðåìÿ çàãðóçêà äîñòèãëà ìàêñèìàëüíîãî óðîâíÿ çà âñå ïðåäûäóùèå 
ãîäû (çà èñêëþ÷åíèåì 2004 ãîäà).  Â äàííîì ñåãìåíòå òàðèô âñå 
åùå î÷åíü ÷óâñòâèòåëåí, íî ïðè òàêîé âûñîêîé çàãðóçêå åñòü âîç-
ìîæíîñòü ïîñòåïåííîãî óâåëè÷åíèÿ òàðèôà.  

Â ýòîì ãîäó çàãðóçêà è ñðåäíèé òàðèô ãîñòèíèö âåðõíåãî ïðå-
äåëà ñðåäíåé öåíîâîé êàòåãîðèè íåñêîëüêî âûðîñëè. Òðåòèé 
ãîä ïîäðÿä ñðåäíèé òàðèô â ãîñòèíèöàõ äàííîãî ñåãìåíòà ëèøü 
íåìíîãî óâåëè÷èâàåòñÿ,  ÷òî ñâèäåòåëüñòâóåò î äîñòèæåíèè ìàê-
ñèìàëüíî âîçìîæíîãî äëÿ äàííîãî ñåãìåíòà òàðèôà. Ñðåäíèé 
òàðèô â ãîñòèíèöàõ ñðåäíåé öåíîâîé êàòåãîðèè íà 30% íèæå, ÷åì 
â ãîñòèíèöàõ ðàññìàòðèâàåìîãî ñåãìåíòà, ÷òî äåëàåò åãî î÷åíü 
ïðèâëåêàòåëüíûì äëÿ òåõ òóðèñòîâ, êîòîðûå ðàíüøå ïðåäïî÷èòàëè 
ðàçìåùåíèå â ãîñòèíèöàõ âåðõíåãî ïðåäåëà ñðåäíåé öåíîâîé 
êàòåãîðèè. Ïîýòîìó åäèíñòâåííûì ñïîñîáîì ïîâûñèòü òàðèô â 
äàííîì ñåãìåíòå ìîã áû ñòàòü ðîñò òàðèôîâ  â ñîñåäíèõ ñåãìåí-
òàõ: áîëåå äîñòóïíîì ñåãìåíòå ãîñòèíèö ñðåäíåé öåíîâîé êàòåãî-
ðèè è îñîáåííî â áîëåå äîðîãîì âåðõíåì öåíîâîì ñåãìåíòå. Ðàç-
íèöà ìåæäó ñðåäíèì òàðèôîì ãîñòèíèö âåðõíåãî öåíîâîãî ñåã-
ìåíòà è ãîñòèíèö âåðõíåãî ïðåäåëà  ñðåäíåé öåíîâîé êàòåãîðèè 
ñîñòàâëÿåò âñåãî 400 ðóáëåé.  

Ñ íà÷àëà ãîäà äîõîäíîñòü íà íîìåð â ãîñòèíèöàõ ñðåäíåãî öå-
íîâîãî ñåãìåíòà ïî ñðàâíåíèþ ñ àíàëîãè÷íûì ïåðèîäîì ïðî-
øëîãî ãîäà óâåëè÷èëàñü  íà 12% (â îñíîâíîì, çà ñ÷åò ðîñòà çà-
ãðóçêè). Âîçìîæíîñòü óâåëè÷èâàòü òàðèôû â ãîñòèíèöàõ äàííîãî 
ñåãìåíòà òàêæå çàâèñèò îò äèíàìèêè òàðèôîâ áîëåå âûñîêèõ öå-
íîâûõ ñåãìåíòîâ. 

 

 

MOSCOW MIDSCALE SEGMENT Q1-Q3 2012 YOY 

ÃÎÑÒÈÍÈÖÛ ÑÐÅÄÍÅÉ ÖÅÍÎÂÎÉ ÊÀÒÅÃÎÐÈÈ, 1-3 ÊÂÀÐ-
ÒÀË 2012* 

* Îïåðàöèîííûå ïîêàçàòåëè ãîñòèíèö çà ïåðâûå 9 ìåñÿöåâ 2012 ãîäà ê 
àíàëîãè÷íîìó ïåðèîäó ïðåäûäóùèõ ãîäîâ 

MOSCOW UPPER MIDSCALE SEGMENT Q1-Q3 2012 YOY 

ÃÎÑÒÈÍÈÖÛ ÂÅÐÕÍÅÃÎ ÏÐÅÄÅËÀ ÑÐÅÄÍÅÉ ÖÅÍÎÂÎÉ 
ÊÀÒÅÃÎÐÈÈ, 1-3 ÊÂÀÐÒÀË 2012* 

MOSCOW UPCALE SEGMENT Q1-Q3 2012 YOY 

ÃÎÑÒÈÍÈÖÛ ÂÅÐÕÍÅÉ ÖÅÍÎÂÎÉ ÊÀÒÅÃÎÐÈÈ, 1-3 ÊÂÀÐ-
ÒÀË 2012* 
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ST. PETERSBURG LUXURY/UPPER UPSCALE SEGMENT            
Q1-Q3 2012 YOY  

ÃÎÑÒÈÍÈÖÛ ÊÀÒÅÃÎÐÈÈ ËÞÊÑ/ ÂÅÐÕÍÅÃÎ ÏÐÅÄÅËÀ 
ÂÅÐÕÍÅÉ ÖÅÍÎÂÎÉ ÊÀÒÅÃÎÐÈÈ, 1-3 ÊÂÀÐÒÀË 2012* 

SAINT-PETERSBURG 
Occupancy in St. Petersburg continues to recover and grow with 
best ever year to date occupancies recorded in both upscale and 
midscale segments and the return of the luxury segment in the city.  

With the best year to date occupancy since 2008, the luxury seg-
ment seems to have been lifted this year in St. Petersburg. Rates 
are lower compared to last year figures and still well below the 
peaks of 2008, offering guests better value for quality products. The 
opening of the W also seems to have lifted the segment.  

The upscale hotels have seen a boost of occupancy of 10% bal-
anced out by a rate drop of 17%. It seems that the opening of rec-
ognizable mid-market brands in the city has allowed guests to push 
harder on prices in this segment. With a good annual occupancy this 
year (63% year to date is the highest since 2008) there should be 
hope for some rate improvements in this segment in 2013.  

A 67% year to date occupancy is again the highest the midscale 
segment has ever seen and with average rates more or less flat 
since 2010, this segment will certainly benefit from any rate growth 
coming in the upscale segment in 2013. 

ÑÀÍÊÒ-ÏÅÒÅÐÁÓÐÃ 
Çàãðóçêà ãîñòèíèö Ñàíêò-Ïåòåðáóðãà ïðîäîëæàåò âîññòàíàâëè-
âàòüñÿ. Ïî ñðàâíåíèþ ñ ïðîøëûìè ãîäàìè çà ïåðâûå 9 ìåñÿöåâ 
2012 ãîäà â âåðõíåì è ñðåäíåì öåíîâûõ ñåãìåíòàõ  áûëè äîñòèã-
íóòû ìàêñèìàëüíûå çíà÷åíèÿ çàãðóçêè, ëþêñîâûå ãîñòèíèöû òàêæå 
ñíîâà ïîêàçûâàþò  âûñîêèå îïåðàöèîííûå ïîêàçàòåëè.  

Çà 3 êâàðòàëà 2012 ãîäà çàãðóçêà ãîñòèíèö êàòåãîðèè ëþêñ äîñ-
òèãëà ñàìîãî âûñîêîãî óðîâíÿ, íà÷èíàÿ ñ 2008 ãîäà. Ïî ñðàâíåíèþ 
ñ ïðîøëûì ãîäîì ñðåäíèé òàðèô óïàë, è îí âñå åùå íàìíîãî íè-
æå ñâîåãî ìàêñèìóìà, äîñòèãíóòîãî â 2008 ãîäó. Òàêèì îáðàçîì, 
ãîñòè Ñåâåðíîé ñòîëèöû ïîëó÷àþò âûñîêîå êà÷åñòâî ïî ïðèåì-
ëåìîé öåíå. Îòêðûòèå ãîñòèíèöû W òàêæå ïîâëèÿëî íà ëþêñîâûé 
ñåãìåíò, â öåëîì ïðèïîäíÿâ ïëàíêó.  

Â ãîñòèíèöàõ âåðõíåãî öåíîâîãî ñåãìåíòà ðîñò çàãðóçêè íà 
10% áûë ñáàëàíñèðîâàí ñíèæåíèåì ñðåäíåãî òàðèôà íà 17%. Ïî-
ÿâëåíèå íà ðûíêå íîâûõ ãîñòèíèö ñðåäíåé öåíîâîé êàòåãîðèè 
ïðèâåëî ê íåêîòîðîé êîððåêòèðîâêå òàðèôîâ â äàííîì ñåãìåíòå.  
Ó÷èòûâàÿ âûñîêèé óðîâåíü çàãðóçêè  (çà ïåðâûå 9 ìåñÿöåâ ñ íà÷àëà 
2012 ãîäà îíà ñîñòàâëÿåò 63%, ÷òî ÿâëÿåòñÿ ñàìûì âûñîêèì ïîêà-
çàòåëåì ñ 2008 ãîäà), åñòü îñíîâàíèÿ ïîëàãàòü, ÷òî â 2013 ãîäó 
ñðåäíèé òàðèô ìîæåò âûðàñòè.  

Â ãîñòèíèöàõ ñðåäíåãî öåíîâîãî ñåãìåíòà çàãðóçêà çà ïåðâûå 
3 êâàðòàëà 2012 ãîäà ñîñòàâèëà 67%, ÷òî ÿâëÿåòñÿ ðåêîðäíîé 
öèôðîé äëÿ äàííîãî ñåãìåíòà. Ñðåäíèé òàðèô íà ïðîòÿæåíèè 
ïîñëåäíèõ 3 ëåò ïðàêòè÷åñêè íå ìåíÿëñÿ. Ïîòåíöèàëüíûé ðîñò 
òàðèôîâ â áîëåå äîðîãèõ ãîñòèíèöàõ â 2013 ãîäó îïðåäåëåííî 
ïîìîæåò è ãîñòèíèöàì äàííîãî ñåãìåíòà óëó÷øèòü ñâîè îïåðàöè-
îííûå ïîêàçàòåëè.   

ST. PETERSBURG UPSCALE SEGMENT Q1-Q3 2012 YOY 

ÃÎÑÒÈÍÈÖÛ ÂÅÐÕÍÅÉ ÖÅÍÎÂÎÉ ÊÀÒÅÃÎÐÈÈ, 1-3 ÊÂÀÐ-
ÒÀË 2012* 

ST. PETERSBURG MIDSCALE SEGMENT Q1-Q3 2012 YOY 

ÃÎÑÒÈÍÈÖÛ ÑÐÅÄÍÅÉ ÖÅÍÎÂÎÉ ÊÀÒÅÃÎÐÈÈ, 1-3 ÊÂÀÐ-
ÒÀË 2012* 

* Îïåðàöèîííûå ïîêàçàòåëè ãîñòèíèö çà ïåðâûå 9 ìåñÿöåâ 2012 ãîäà ê 
àíàëîãè÷íîìó ïåðèîäó ïðåäûäóùèõ ãîäîâ 
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