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SUPPLY

As recorded by C&W Hospitality and Tourism department with
opening of Upper-Upscale hotel Marriott Novy Arbat (32 Novy
Arbat Street, 234 rooms) in Q| 2015, Moscow quality room
supply amounted to15.6 thousand units*. At the same time
quality rooms stock share is not more than 33% of the whole
city’s hotel market supply.

Besides Marriott Novy Arbat, additional 4 city hotels of 883 total
rooms count and | airport hotel (DoubleTree by Hilton
Moscow Vnukovo Airport) of 432 rooms are expected to open
till the end of 2015. Three of four city hotels belong to the
Midscale-Economy segment and their total stock amounts to 773
rooms. Two of them are Ibis hotels of Accor hotel operator (Ibis
Moscow Dinamo on Leningradsky highway 37/8 and Ibis
Oktyabrskoe Pole on M. Rybalko 2), another one — Hampton
by Hilton Moscow Strogino of Hilton Worldwide (Kulakova
Street 22/2). The forth city hotel, expected in 2015, belongs to
Upper Upscale segment — Boutique Hotel Pushkin (16/2,
Tverskaya, |10 rooms).

With opening of 5 new hotels in 2015 of total rooms count
tol, 117, distribution of quality supply by classes will be the
following: 50% rooms will take Midscale and Economy hotels,
23% will comprise supply of Upscale segment hotels, 18% -
Luxury hotels band 8% - hotels of Upper-Upscale segment. Thus,
we see that Moscow hotel market is developing towards
increase of Economy and Midscale supply.

*excluding hostels and mini-hostels, as well as country hotels and the ob-

jects adjacent to airports

MPEOSTOMKEHUE

Mo AaHHbIM OTAEAa rOCTUHMYHOTO 6UsHeca u Typuama C&W ¢
oTkpbiTMeM B | kBapTaae 2015 r. oteas Marriott Novy Arbat (HoBgbii
Ap6art, 32; 234 Homepa) cermeHTa Upper-Upscale KauecTseHHoe
npeaAoxeHue roctuHu, Mockebl coctaeuao 15,6 Tbic. Homepos™.
Mpu 3ToM KauecTBeHHbI HOMepHOM POHA cocTaBAsieT He Boaee 33%
OT obLero o6bemMa NMPeAAOXKEHUS Ha FOCTUHUYHOM PbIHKE FOPOAA.

A0 KOHLLA roaa MAaHUPYeTCs OTKPbITHE elle 4-X Ka4eCTBEHHbIX
FOPOACKMX FOCTUHULL, O6LLMM HOMepHbIM poHAOM 883 ea. M oAHOrO
npuasponoptoBoro oteAst (DoubleTree by Hilton Moscow Vnukovo
Airport) Ha 432 Homepa. Tpu U3 YeTblpex rOpPOACKMX OTeAeit
OTHOCATCSA K CPEAHELLEHOBOMY M S3KOHOMUYHOMY CETMEHTY, UX
HoMepHol poHA cocTaBasieT 773 Homepa. [pu 3ToM ABa U3 HUX—
oTeAM noa 6peHaom Ibis onepatopa Accor (Ibis Moscow Dinamo Ha
AenuHrpaackom np. 37/8 u Ibis Oktyabrskoe Pole Ha M.Pbibaako 2),
oanH — Hampton by Hilton Moscow Strogino onepaTopa Hilton
Worldwide (KyaakoBa 22/2). YeTBepTblii OTeAb, MAAHMUPYEMBII K
oTkpbiThio B 2015 r. u oTHocsAWwMmitca K cermenTy Upper-Upscale—
Boutique Hotel Pushkin Ha | 10 HomepoB no aapecy yA. TBepckas
16/2.

C otkpbiTrem B 2015 roay 5 HoBbix oTeaeit B Mockse o6Limm
HoMepHbIM poHAOM | |17 ea., pacnpeaeaeHmne KauecTBEHHOTO
NMPEAAOXKEHUS MO KAaccaM ByaeT caeaytolmm: 50% cocTaBaT oTeau
CPeAHELLeHOBOro M 3KOHOMUYHOTO CErMEHTOB, 23% MPeAAOXKEHUs
cocTaBAT oTeAan cermeHTa Upscale, 18% - Luxury oTean u 8% - oTeAn
Upper-Upscale cermeHTa. Takm obpasom, pasBuTre roCTUHUYHOTO
pbiHka Mockebl B 2015 roay 6yAeT MpoMcXoAUTb B CTOPOHY
YBEAUUYEHUS MPEAAOXKEHNS SKOHOMUYHOTO U CPEAHELLEHOBOTO
¢dopmatos.
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NEW SUPPLY OF 2015

HOBOE MPEOAJIOXEHWME 2015 TOOA

CLASS /
CEFMEHT

CAPACITY / OPENING/
HOMEPOB OTKPbITUE

NAME / HA3BAHUE

Marriott Novy Arbat Upper-Upscale 234 QI 2015
Ibis Moscow Dinamo Economy 317 Q32015
Ibis Oktyabrskoye Pole Economy 242 Q32015
Hampton by Hilton Moscow Strogino Midscale 214 Q42015
Boutique-hotel Pushkin Upper-Upscale 110 Q42015
Doubletree by Hilton Moscow Vnukovo Airport  Upscale Airport 432 Q42015

Source: Cushman & Wakefield Hospitality & Tourism

*6e3 yueTa XOCTEAOB U MUHU-OTEAEN, @ TaKXKe NMPUa3PONOPTOBbLIX M 3aropoA-
HbIX OTeAe
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QUALITY HOTEL MARKET
TRADING

As the result of ruble devaluation in December 2014 — February
2015 the decrease of Moscow quality hotel price in Q1 2015
amounted to 43% relative to Q1 2014 price - from $172 per night
to $98. However, ruble prices had a slight growth — +2.4% in
average to QI 2014, and reached level of 6,153 RUB per room
(in QI 2014 — 6,012 RUB per room).

Luxury supply segment, which is least flexible to the pricing policy
— showed price growth by 4% relative to QI 2014 level (up to
11,950 RUB per night). Midscale-Economy segment, which has the
most steady demand on the market, could also increase the ruble
price by 0.6%. Hotels of the intermediate segments between
mentioned previously - Upscale and Upper-Upscale — kept
decreasing of ruble prices, but the level of decrease was
markedly lower, than in the second half of 2014: in Upscale
segment— minus 0,6% to 6,089 RUB per night, in Upper-Upscale
segment - minus 4,7% to 7,781 RUB per night. In Upper-Upscale
segment price decline has the most noticeability and connected
with entering the Marriott Novy Arbat hotel, which has a
significant influence on competition for the client in this small
segment (key count of the hotel comprises 18% of the whole
rooms fund of this segment of supply).

PE3YJIbTATbI
OMEPALUMIOHHOM
AEATESIbHOCTU

Pe3syAbTaTom aAeBaabBaumm pybas B Aekabpe 2014-dpespane 2015
IT. CTAAO CHUXXEHWUE AOAAAPOBOM LIEHbI PasMeLLeHNsl B
KayecTBeHHbIX oTeasx Mocksbl B | kB. 2015 roaa Ha 43% no
cpaBHeHuio ¢ | kB. 2014 r. — co $172 3a Homep Ao $98.
OaAHako py6AeBas LieHa Mo pblHKY B CPEAHEM HEMHOTO BbIPOCAA
— +2,4% no cpaBHeHuto ¢ | kB. 2014 r. oo ypoeHsa 6 153 py6./
Homep (B | kB. 2014r. — 6 012 py6.).

HaunmeHee 4yBCTBUTEABHBIN K CTOMMOCTM pasMeLLEHUsI CErMEHT
—luxury—npoAeMoHCTpUpOBaA pocT LieHbl Ha 4%
oTHocuTeAbHO ypoeHs | kB. 2014r. (a0 |1 950 py6.). CermeHt
Misdcale-Economy, noab3syiowuitca Hanboaee ycToMUYMBBIM
CMPOCOM Ha pblHKE, TaK)Ke CMOT MOBbICUTb LLEHY B PYDAsX Ha
0,6%. [0CTUHULLBI MPOMEXKYTOUYHBIX CEFTMEHTOB MEXAY
yKasaHHbIMM Bbilwe — Upscale n Upper-Upscale - npoaoAXuan
CHUXXeHUe pyBAeBbIX LieH, HO YPOBEHb CHUMKEHUS LIEHbI YXKe
3aMeTHO HUXKe, YeM BO BTopoi noroeuHe 2014 roaa: B
cermeHTe Upscale — muHyc 0,6% Ao 6 089 py6./Homep, B Upper
-Upscale — MuHyc 4,7% ao 7 781 py6./Homep. B cermeHTe
Upper-Upscale cHueHMe LieHbl HaMboAee 3aMeTHO U CBA3aHO C
BbIXOAOM Ha pblHOK oTeAst Marriott Novy Arbat, okasbiBatoLero
CyLLECTBEHHOE BAMSIHME HA2 KOHKYPEHLMIO 33 KAMEHTA B
HeBOAbLLOM MO pasMepy cerMeHTe (HOMEPHOM GOHA OTeAs
cocTaBasieT |8% Bcero HomepHoro ¢oHAa AAHHOTO CermeHTa
NpeAAOXKeHUSs).

AVERAGE DAILY RATE US DOLLAR (ADR)
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DEMAND

In January 2015 Moscow hotels had higher occupancy than in
January 2014, while in February-March 2015 they had lower level
of occupancy, which is, most probably, due to higher flow of
tourists in Feb-Mar last year, who had a travel to Olympic Games
2014 in Sochi through Moscow. Thus an occupancy result of QI
2015 amounted to 57.3%, which is 1.5 pp. lower than in QI
2014. However, we see that demand recovers after the drop we
were observing since Q2 2014, and gaps in occupancy relative to
last year are getting smaller.

Decline of occupancy of Economy class hotels was the most
significant, as well as it has the most dynamic rate of
development. This decline amounted to 6.2 pp. - from 68% in
QI 2014 to 62% in QI 2015.

Occupancy of Midscale hotels almost didn’t change in comparison
to pre-crisis level of QI 2014 and amounted to 61.4% (-0.4 pp.).
In this regards occupancy decrease in Medscale-Economy
segment amounted to 2.9 pp. relative to QI 2014 (from 64.6% to
61.7%).

Demand decrease is noticeable in Upscale hotels too - minus 0.7
pp- in relation to Q1 2014 (up to 57.5% level). The reason of this,
as we suppose, is that almost 60% of Upscale segment is formed
by large hotels, built more than 20 years ago. We assume that
these hotels’ guests partially migrated to another price segment
under the pressure of crisis.

Upper-Upscale segment shows growth of demand relative to last
year: +| pp. to QI 2014 occupancy (up to 64.6% level), which
connected with significant ADR decrease (-4.7%). Demand
increase is also noticeable in Luxury hotels - plus 3 pp. up to
50.2% in Q 2015. We consider gradual recovery of demand in
Upper-Upscale and Luxury segments as a signal of beginning of
market equalizing after the recession of 2014.

CrnpPOC

B sHBape 2015 roaa otean Mocksbl MeAn GoAee BbICOKYIO 3arpy3Ky,
yem B aHBape 2014 roaa, a B peBpare U MapTe — MeHee BbICOKY!O,
BEPOATHO, 32 c4eT 6oAee BbICOKOro MOTOKa rocTei B peBpare-mapTe
MPOLLAOIO roaa, HarpaBasBLMXCcs Yepe3 Mocksy B Coun Ha
Oaumnuiickue mrpel 2014 r. B utore | keaptaa 2015 1.
NMPOAEMOHCTPUPOBAA 3arpy3Ky rocTuHML, Ha 1,5 nn. Huxe, yem B |
kB. 2014 r—57,3%. Tem He MeHee, Mbl BUAMM, YTO CMpPOC
BOCCTaHaBAMBAETCS MOCAE TOTO CMaAd, KOTOPbI Mbl HabAIOAaAM CO 2
kBapTaAa 2014 r., pa3pbiBbl B 3arpy3Ke MO CPABHEHUIO C MPOLUAbIM
FOAOM YMEHbLLAKOTCS.

Hanb6oaee 3ameTHbIM B | KB. 2015 roaa cTaro cHuXKeHMe 3arpysku
oTeAel 3KOHOMUYHOrO CErMeHTa, TaK KaK 3To HauboAee AMHAMUYHO
passuBatolumitcs cermeHT. CHuKeHMe cocTasuao 6,2 nn. - ¢ 68% B |
kB. 2014 roaa A0 62% B | kB. 2015 roaa.

3arpyska rocTUHUL, CPEAHELLEHOBOIO CErMeHTa NMPaKTUYECKU He
U3MEHMAACH MO CPABHEHMIO C AOKPU3UCHBIM YPOBHEM | -ro KeapTaa
2014 r. u cocTtaBuaa 61,4% (-0,4 nn.). Takum ob6pasoMm, CHUXKeHUE Mo
cermeHTy Midscale-Economy cocTaeuao no cpaBHeHuto ¢ | kB. 2014
roaa 2.9 nn. (c 64,6% ao 61,7%).

CHuxkeHue cnpoca HabAloaaeTcs U B oTeAsx Kaacca Upscale—MuHyc
0,7 nn. B cpaBHeHuun ¢ | kB. 2014 roaa (a0 57,5%). MNpuunHoit Tomy
Mbl CHMTAEM COCTaB CermMeHTa, okoao 60% koToporo ¢popmupyioT
KPYMHble FOCTUHULLbI, MOCTPOEHHbIE GoAbLle 20 AT HasaA.
MoAaraeM, 4TO KAUEHTbI 3TUX FOCTUHULL MOA BAUSIHUEM KPU3UCHBIX
AAIBA€HWI MepeLLAn B APYrOM LLeHOBOM CErMeHT.

B cermeHTe Upper-Upscale HabAlopaeTcs pocT crnpoca no
CpPaBHEHMIO C MpoLAbIM ropom: +1 nn. k 3arpyske B | kB. 2014 roaa
(A0 64,6%), UTo CBA3AHO C 3aMETHBIM CHUXXEHWEM CPEAHEN LieHbI
pasmelueHus (-4,7%). B cermeHTe AIOKCOBbIX OTEAEl TaK)Ke 3aMeTeH
pocT cnpoca Ha 3 nn. Ao 50,2% B | k8. 2015 r. MocTeneHHoe
BOCCTAHOBAEHME CMPOCa B OTEASIX BbICOKOM LLEHOBOM KaTeropumu Mbl
paccMaTpuBaeM Kak CUIHaA HayaAa BbIPAaBHUMBAHWSA PbiHKA MOCAE
cnaaa 2014 r.

QUALITY MOSCOW HOTEL OCCUPANCY YTD
3ATIOJIHAEMOCTb TOCTUHUL, B MOCKBE C HAYAJIA TOOA
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MARKET SEGMENTS TRADING RESULTS

MOKA3ATEJTIN PABOTbI PLIHOYHbIX CETMEHTOB
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TRENDS

Slow recovery of hotel occupancy in Moscow, which emerged in
December 2014, became more noticeable in Q1 2015. Despite
the fact that by the beginning of February the dollar exchange
rate exceeded 70 rubles, then ruble recovery began and it
became clear that the peak of the crisis had passed. Prices for
accommodation in ruble equivalent has also started their growth
in QI 2015 as a consequence of compensation against
significant inflation level, reached in 2014 (11.4%). We expect
that the strongest players in the market will continue a gradual
increase of prices in order to regain losses, appeared in
connection with high inflation and costs’ growth.

The revenue per available room in QI 2015 amounted to $56 (in
QI 2014 - $100). In ruble equivalent RevPAR of Moscow hotels
increased by 1% relative to QI 2014 and amounted to 3,528
rubles per available room. Herewith the growth was due to
significant RevPAR growth in luxury segment - by 10% compared
to the same period last year (up to 5,997 rubles). Meanwhile in
other segments we still see the lagging from the QI 2014
RevPAR: -3% in the Upper-Upscale hotels, -2% in Upscale hotels
and -4% in Misdcale-Economy hotels. At the same time, in 2014
we observed more significant decline of RevPAR: -5% to -14%
depending on the segment.

In the second quarter of 2015 we expect continued ADR growth
(up to +2 to +4% compared to the average price of HI 2014);
occupancy will also continue its recovery, owing to which we
expect an excess of ruble RevPAR for HI 2015 on the level of
RevPAR for the according period of last year by 1-3% (3,808
rubles per room in the first half of 2014) .

TPEHAbI

HameTuBlueecs B Aekabpe 2014 r. MeAAeHHOE BOCCTaHOBAEHME
3arpysku B oTeasx MockBsbl cTaro 6oAee 3aMeTHBIM B | KBapTaAe
2015 roaa. HecMoTps Ha To, UTo K HavaAy $beBpaAs KypC AOAAapa
npesbickA 70 py6. 3a AOAAAp, 3aTeM Ha4aAOCh yKPerAeHUe pybas u
CTaAO MOHATHO, YTO MUK Kpusmca npoiaeH. LleHbl B pybasx B |
KBapTaAe TaKXKe Ha4aAu MOCTENEHHO PacTh KakK CAEACTBUE
KOMMEHCALMM CyLLLECTBEHHOTO YPOBHS MHGAALIMU, AOCTUIHYTOrO 32
2014 roa (11,4%). Mbl oxnaaeMm, 4To HanboAee CUAbHbBIE UFPOKK Ha
PbIHKE MPOAOAXAT MOCTEMEHHO MOBLILLATL LeHY AASl TOTO, 4TOObI
«OTbIrPaTby» MOTEPU, BOHUKLLME B CBA3M C BHIPOCLLUMMU PacxoAaMu
Ha oHe BbICOKOM MHOAALIMM U POCTA USAEPIKEK.

MokasaTeAb AOXOAHOCTU Ha HOMep cocTaBMA B | kBapTaae 2015r.
$56 Ha aAocTynHbilt Homep (B | kB. 2014r. - $100). B py6aeBom
3KBUBAAEHTE AOXOAHOCTb FOCTUHUYHOrO HoMepa B MockBe
BblpocAa Ha | % no cpasHeHuio ¢ | kB. 2014 r. u cocTasmaa 3 528
py6./Homep. [pu 3TOM pOCT NpoOM3OLLEA 32 CYET CyLLLECTBEHHOIO
pOCTa AOXOAHOCTU Ha HOoMep B cermeHTe luxury—+a 10% no
CPaBHEHMIO C aHAAOTUYHbIM MEPUOAOM MPOLLAOTO roaa (Ao 5 997
py6.). B ocTaAbHbIX cerMeHTax noka HabAOA2ETCS OTCTaBaHME OT
AoxopHocTh | kB. 2014 roaa: -3% B cermeHTe Upper-Upscale, -2% B
Upscale u -4% B Misdcale-Economy. Npu atom B 2014 roay
CHMXEHME AOXOAHOCTU HOMEPOB BbIAO CylllecTBEHHO GoAee
3aMeTHbIM: -5% - -14% B 3aBMCMMOCTH OT cermeHTa.

Bo BTOPOM KBapTaA€ Mbl OXKMAQEM NMPOAOAXKEHUA pOCTa LeHbl
pasMeLLLeHUs MO PbIHKY B LLeAOM (A0 +2 - +4% K ypoBHIO cpeaHei
LeHbl 32 nepeoe noAyroame 2014 roaa), sarpyska Takxe
MPOAOAXKMUT CBOE BOCCTAHOBAEHMS], BCAEACTBME HEro Mbl OXKMAAEM
NpeBbILLEHUS PyOAEBOI AOXOAHOCTU Ha HOMep Mo uToram |-ro
noayroaus 2015 r. Haa ypoBHEM AOXOAHOCTM 32 aHAAOTUYHbIN
nepuoa npoluaoro roaa Ha |-3%. (3 808 py6./Homep B nepBom
noayroamnmn 2014 roaa).

REVENUE PER AVAILABLE ROOM US DOLLAR (REVPAR)
OOXOOHOCTb HA HOMEP, IOJ1J1. CLUA (REVPAR)
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