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RETAIL

Moscow/RUSSIA

A Cushman & Woakefield Research Publication

VACANCY RATE / AOAS CBOBOAHbIX MAOLLAAEN
(Prime shopping centers, Moscow) | (aelcTBytowme npaim TLI, Mocksa)

PRIME RENTAL RATE INDICATOR | TPAMM MHAMKATOP APEHAHBIX CTABOK
(Prime shopping center retail gallery, Moscow) | (rarepeu B npaitm TLL, Mocksa)

TOTAL QUALITY STOCK IN RUSSIA

OBLLEE KOAMYECTBO KAYECTBEHHbIX TOPIOBbIX MAOLLAAEN B POCCUMU

BRIEF SUMMARY

In general, the volume of new construction of retail spaces in Russia
can be described as high, as it used to be in the past 2012. New
retail complexes have been constructed and delivered for the past 3
quarters of 2013 in 22 Russian cities. There is a reduction in the
cconstruction of new quality retail premises in Moscow for 2012-
2013, which is going to be compensated by large-scale and expected
projects in 2014. Attendance of Moscow shopping centers is at the
high level, consumer expectations are stable. Due to the shortage of
supply in the shopping malls, retailers actively seek for new spaces
in Russian regions. During the 2013 rental rents remains stable, as it
was in 2012.

CONSUMERS

According to Rosstat, real income of the Russian population grew
up by 2.1%, comparing to August 2012. Moreover, it increased by
4.1% in January-August 2013 relatively to the same period of time
last year. The average monthly salary was 29,020 rubles in August
2013 and increased by 12.8% comparing to the past year.

Total retail trade growth for January-May was 3.8%.

KEY EXPECTATIONS

1.2%

US$ 3,800

16.42 mn sqm
572 quality projects

STABILITY

KPATKMIN OB30P

B ueAaom no Poccum oBbembl HOBOTO CTPOWUTEABCTBA TOProBbIX
MAOLLAAEN TaK Xe BbICOKM, Kak M B npowaom 2012 r. B TeueHue
Tpex kBapTaroB 2013 r. B 22 pOCCUICKMX FOPOAAX MOSIBUAWCH
HOBble TOProBble KOMIMAEKCI.
cTpouTeabcTBa B Mockee B 2012-2013 rr. 6yaeT komneHcupoBaHo

HeKOTopoe CHMXXeHUe Temnos

OXMAAEeMbIMM MacwwTabHbiMM oTKpbiTUsAMM B 2014 r. TMocelae-
MOCTb TOProBbiX LeHTPoB B MOCKBE HAXOAUTCS Ha BbICOKOM
YPOBHE, MOTPEBUTEAbCKME OXMAAHMA CTabuAbHbl. B cBsisn ¢
AePULIMTOM MPEAAOXKEHMSI B  TOProBbiX LleHTpax Mockssl,
PUTENAEPbI aKTUBHO M3y4aloT poccuitckue permobl. B 2013 r., kak
1 B TeveHue 2012 r., cTaBKkM apeHABI GblIAM CTABUABHDI.

MNOTPEEUNTESTN

PeaAbHble pacrnioAaraemble AeHexHble AOXOAbI Haceaenuss Poccum
(AOXOAbI 32 BbIYETOM 06s3aTEAbHbIX MAATEXEM, CKOPPEKTUPOBaH-
Hble Ha MHAEKC NOoTpebUTeAbCKMX LeH), no oueHke PoccraTa, B
aerycte 2013 r. BblpocAu Ha 2,1% no cpaBHeHuio ¢ asryctom 2012
r., B sAHBape-asrycte 2013 r. Bblpocan Ha 4,1% B cpaBHeHWMM C
nepMoAoM rosa. CpeaHeMecsyHas

3apniaaTa B Poccun B aBrycte 2013 r. coctauaa 29 020 pybaeit u

AHAAOTMYHbIM npowiAoro

BblpocAa Ha 12,8% no cpaeHeHuto ¢ aBryctom 2012 roaa.

B aHBape—Mae ob6opot posHuuHoilt Toproenm B Poccum Bbipoc Ha 3,8%
(oTHOCMTENBHO NpOLUMOro roAa).

iy CUSHMAN &
k85 WAKEFIELD.

Q32013

RETAIL TRADE TURNOVER AND REAL DISPOSABLE INCOME,
RUSSIA, YOY

PO3HWUYHbIM TOBAPOOBOPOT UM PEAABHBIE
PACTIOAATAEMBIE AOXOAbI, POCCUA
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RETAILERS

Retailer demand has remained relatively strong in Russia, with
limited new market entrants but existing retailers looking to expand
and experiment with new format types. Vacancy rates in prime
shopping centres in Moscow are at extremely low levels, with
occupiers now transferring interest to the high street as shopping
centre space cannot meet the demand.

Those brands already present in Russia are actively looking to
expand into the regions.

NEWCOMER BRANDS WITH DEVELOPMENT PLANS IN RUSSIA

HOBBLIE MAAHbI PA3BUTUA PUTEMAEPOB B POCCUM

PUTENIEPHI

Cnpoc Ha KayecTBeHHble TOProBble MOMELLEHUS CO CTOPOHbI
PUTENAEPOB BbICOKUI. PUTeMAEpbl MPOAOAXKAIOT 3KCMEPUMEHTUPO-
BaTb C HOBbIMM popmMaTamu. B cBsisu c aepuuUTOM NpearokeHUs B
ToproBbiX LieHTpax MockBbl puteliaepbl obpalaioT Bce 6oAblue
BHMMAHMS Ha TOProBbl€ YAMULIbI.

I'IpvomKaeTcn aKTMBHaA 3KCMNaHCUA BO BCE PErmoHbl Poccum.

REGION CITY NEWCOMERS 2013 COMING SOON  REGION CITYy NEWCOMERS 2013 COMING SOON
Cental Moscow Marukame, Bata, Harman, Takko =~ Max Brenner Southern Volgograd Leroy Merlin
Fashion, Nautika, The North Face, Armavir Lenta
Chicco, Trollbeads, Krispy Kreme, Sochi Bata, Louis Vuitton Starbucks
Marukame Udon, Jamie's ltalian, Taganrog Lenta
Smoothie Factory Krasnodar Barker Bata, Starbucks
Balashiha Lenta Rostov-on-Don Starbucks
Ivanovo Media Markt Uralsky Ekaterinburg Decathlon, Nespesso, Happylon
Bryansk OBI, O'Key Tymen Auchan, Familia
Serpukhuv Media Markt Magnitogorsk Lego
Tver Leroy Merlin Miass Karusel
North-West  Saint-Petersburg Quiznos Chelaybinsk Lego
Privolshsky ~ Kazan Leroy Merlin Nishny Tagil Lenta
Beloretsk Gloria Jeans Sibirsky Angarsk Detsky Mir
Nishny Novgorod Telemax Irkutsk Henderson
Nabereshny Chelny Leroy Merlin Krasnoyarsk Lenta
Orenburg Sbarro Novosibirsk Karusel, Tomas Munz Hamleys,
Penza H&M Nyagan New Yorker
Izhevsk Lenta Omsk Decathlon
Ylyanovsk Lenta, Finn Flare Novokuznetsk O'Key
Perm Lenta, Joop! Far East Vladivostok Metro Cash &
Ufa O'Key Decathlon Carry

Source: official websites and other media

NEW GLOBAL RETAILERS IN 2013

HOBbIE MEXXAYHAPOAHLIE PUTEMAEPLI B POCCUM 2013

MARUKAME | Moscow, Jamie’s Moscow, Petrovskiy
Reslaurants, Pyatnitskaya st. ITALIAN | blvd.
—
cafes Figratr. | Moscow, Polaoviaser. [ Z-SmoOETE] Moscom
b2 @ Factory | arpor Gatery

W Moscow, Nikolskaya str.
0
A
. ot
Accessories TROLLBEADS

Moscow, Atrium

St.Petersburg, Moscovsk pr.

and Engelsa str.

Moscow, Kusnetsky Most str.
HARMAN

St. Petersburg, Vladi-

mirskiy Passage

Moscow, MEGA
Belaya Dacha

e; TIKKURILA St.Petersburg, Lugovsky pr.
TAKKO | Moscow, Zolotoy Gl
m FASHION o ISHMES
NAUlfI‘VICA Moscow, Pr. Mira

Moscow, Gagarinskiy

Source: Cushman & Wakefield

GLOBAL RETAILERS COMING TO RUSSIA

HOBbIE MEXXAYHAPOAHLIE PUTEUAEPHI,
NMAAHUPYIOLWME HAYATbL PABOTY B POCUM

VAGABOND

F[]REVERZTl

Homewear

5

Restaurants, e
cafes -

Source: Cushman & Wakefield
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RETAIL SPACE

In Q3, the visiting rate of the retail centers was at the higher level
than it used to be in the last year. Buyers share (amount of people
who made a purchase compared to total number of visitors)
decreased with the number of 30.8%. The level of vacant spaces in
the quality retail centers is at the lowest level. The small increase in
the third quarter (0.8 points) is associated with the rotation of
tenants in one of the shopping centers (one of retail center’s floors
is going to be fully occupied by the leaseholder, who is currently
conducting repair facilities).

In general, there is a lack of supply in the quality retail centers in
Moscow.

* Cushman&Wakefield Research quarterly monitoring of 9 quality shopping centers (total GLA - 0.5 mn sq m). These
shopping centers have been opened more than one year ago and have a clear public contact area. Number of successful
shoppers remained stable (share of shoppers who make purchases out of all visitors of the monitored shopping centers).

** The total number of retail outlets in the observed sample is 865 (brands in shopping galleries without operators of
restaurant zones and without service companies like dry cleaning, banks, etc). These retail outlets are filled with 552
unique brands.

SHOPPING MALL RETAIL GALLERY STRUC
HAMOAHAEMOCTb TOPFTOBOMW FAAEPEU

Farmacy

Sportware

Homeware

Electronics,_~~

Footware
Accessories

Source: Cushman & Wakefield

TOPIrOBbIE NMOMELLUEHNA

B Il keapTaane nocewaemocTs® ToproBbix LeHTpoB B Mockse
HaXoAMAaCb Ha GoAee BbICOKOM YPOBHE, YeM B MPeAblAYLLME FOAbI B
3TOT nepuoA. NoAs MokynaTeAei (KOAMYECTBO AIOAENM, COBEpLUMB-
LWMX MOKYMKK, OTHOCMTEABHO OBLLErO KOAMYECTBA MOCETUTEAE)
cHu3uAacb Ao 30,8%.

YpoBeHb CBOGOAHBIX MOMELLEHUIA B KayeCTBEHHbIX TOProBbIX
LLleHTPaX HAXOAMTCA Ha MPEAEAbHO HM3KOM ypoeHe. HeboabLioi
poct B lll kBaptare 2013 roaa (Ha 0,8 nn) cBsisaH ¢ poTauwuent
apeHAATOpPOB B OAHOM W3 TOProBbiX LIEHTPOB (OAMH M3 3Taxen
TOProBoro LleHTpa B GAMKailiee BpeMsi GyAeT MOAHOCTBIO 3aHSAT
KPYMHbIM apeHAATOPOM, KOTOPble B HacTOsiLLEe BPEMs MPOBOAUT
PEMOHT MOMeLLeHUs).

B LeArom B Mockee npoaoAXkaeT HabAIOAATLCS AEPULIUT NMPEAAOIKE-
HUS B KQYECTBEHHbIX TOProBbIX LLEHTPax.

0N p P A C akefield Ha ocHoBe BbIGOPKM M3 9 KaYeCTBEHHbIX TOProBbIX LEeHTpoB Mocksbl
obiuieit GLA 0,5 M Ke.M. DT TOProBble LEHTPbI hyHKUMOHMPYIOT He MeHee OAHOTO rofia M OBnaaIoT ChOPMAPOBaBLLIENICA
30HoW oxBata. [lons nokynateneit — AONA NOCETUTENEN, BLIXOAALUMX U3 TOPrOBbIX LEHTPOB C MOKYNKaMM, OTHOCUTENBHO
BCex noceTUTeNei, BOLIEALIMX B TOProBbIX LEHTp (aHANM3MPYETCA CpeHee MO BCeM TOProBbIM L{eHTpaM, BXOAALMM B rpyniy
MOHUTOpWHra).

**  Ofljee KONMYECTBO TOProBbIX TOYEK B

i BbIGOpKE Cf 865 (6penap! Toprosoit ranepeu, Ges

ONEpaTOPOB PeCTOPaHHON 30HbI 1 CEPBMCHBIX KOMMaHMit: XMMUMCTOK, BAHKOB U T.NL), 3TH TOPFOBbIE TOMKM 3aMONHEHbI 552
YHUKasbHbIMW TOProBbIMU MapKaMu.

Raykin Plaza (GLA 17,000 sq m, Moscow)

FOOTFALL*
MOCELWAEMOCTb TOPrOBbIX LIEHTPOB*

120% -
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Source: Cushman & Wakefield

AOAA «YCMELWHbIX MOKYTMATEAEN»

“SUCCESSFUL SHOPPERS”

S 44,0%
39’0V93,2'VG7 . 40,3 /‘3913%.’:8,5% 41,2% 40,9%3
’ 34,8%

8%

40,3%.
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Source: Cushman & Wakefield

VACANCY RATE*

YPOBEHb CBOBOAHbBIX MOMELLEHMI*

1,09 1,29
Q4 QI‘QZ‘Q?“Q“ Ql ’Q2’Q3 Q4|Ql|Q2|Q3|Q4|Ql|Q2|Q3
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Source: Cushman & Wakefield
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NEW CONSTRUCTION

In Q3 15 new retail centers were delivered in Russia with a total
area of 292,750 sq m. The georgraphy of new construction is
located from Irkutsk and Angarsk to Sochi. The majority of new
buildings are located in shopping centers (75% of new quality retail
space), besides retail space in multifunctional complexes. Average
area of newly constructed shopping centers is decreasing, in 2013 it
was about 26,000 sq m which is 30% lower than in was in 201 I.

In the third quarter retail and entertainment center Pearl Plaza
(GLA 48,000 sq m) was awarded the name of the largest retail
project in St. Petersburg. It was built as a part of the complex
development in the Baltic Pearl micro region.

Besides, the new shopping and entertainment mall Raykin Plaza was
delivered in the Q3. Also, new phases of the Otrada complex were
delivered. New quality retail spaces are developed in various
formats in Moscow — shopping and entertainment centers (Rio,
Raykin Plaza), outlet-centers (Vnukovo and Fashion House),
multifunctional complexes (White Square, Evolution). Till the end of
2013, it is planned to open retail park Bella Vita (GLA 36,000 sq m)
in the Moscow region (Pavlovskiy Posad city).

QUALITY RETAIL CONSTRUCTION, ’000 SQ M, RUSSIA

CTPOUTEABCTBO KAHYECTBEHHbIX TOPFOBbIX
MAOLWAAEMN, TbIC. KB. M, POCCUA

| 828 1895 1872
1 620 1 635
1 426
2006 2007 2008 2009 2010 2011 2012 QI-Q3

2013

Announced developers plans CW Forecast = New construction YTD

Source: Cushman & Wakefield

HOBOE CTPOUTEABCTBO

B Il keapTare B Poccum 6biao BBEAEHO B 3KcmAyaTaumio |5 HoBbix
TOProBbIX LEHTPOB obLieit Toproeoi nAowwaabio 292 750 ke. M.
[eorpadusa HoBoro ctpouTeabcTBa — OT MpKyTcka M AHrapcka Ao
Coun. B ocHoBHOM cTosiTcs ToproBbie LeHTpbl (75% BCcex HOBbIX
KauyeCTBEHHbIX TOProBbIX MAOLLAAEI), TaKXXe TOProBble MAOLLAAM
OTKPbIBIOTCS B MHOFOQYHKLMOHAAbHBIX KomrAekcax. CpeaHui
pa3Mep HOBbIX TOProBbIX LeHTPOB yMeHbluaeTcs: B 2013 roay oH
cocTaBAsieT 26 TbiC. KB. M, 4To Ha 30% meHble yem B 201 | roay.

B Ill kBapTare KpynHeWlIMM OTKPbITbIM TOProBbiM OOGBLEKTOM CTaA
TOProBo-pa3BAeKaTeAbHbIN LeHTp XKeMuyxkHas [NAaasa (GLA 48 Tbic.
kB. M) B CaHKT-INeTepbypre, NOCTPOEHHBI B paMKaX KOMMAEKCHOM
3aCTPOMKKU MUKpopaioHa BaaTuiickas XKemuy>kuHa.

B Il keaptarne B MockBe ObIA OTKPbIT OAMH HOBbI TOProBO-
pa3BAeKaTeAbHbIM LEeHTp PaikuH [NAasa. Takke GbIAM OTKPBITBI HO-
Bble ¢as3bl Komrnaekca Otpapa. B MockBe HoBble KayecTBeHHble
TOproBble MAOLLAAM CTPOATCS B PasHbiX ¢$OpMaTax — TOProBo-
pa3BAeKkaTeAbHble LeHTpbl (Puvo, PalikuH naasa), ayTAeT-LleHTpbl
(BHykoBo u Fashion House), MHoro¢pyHKUMOHaAbHbIE KOMMAEKCHI
(Beaas lMaowaab, Isoaoums). Ao koHua 2013 r. B MockoBckom
pervoHe (r. NMaBaoBckuit [Mocaas) MAaHMpyeTCS OTKpbITUE PUTENA
napka beaaa Buta (GLA 36 Tbic. KB. M).

QUALITY RETAIL CONSTRUCTION, ‘000 SQ M, MOSCOW

CTPOUTEABCTBO KAYECTBEHHbIX TOPrOBbIX
MAOLLAAEN, ThIC. KB. M, MOCKBA

567
379 400
337
219 197
152 152

$2006 $2007 $2008 $2009 $2010  $201II $2012 QI-Q3
2013

CW Forecast B New construction YTD

Announced developers plans

Source: Cushman & Wakefield

NEW CONSTRUCTION 2013, RUSSIA,QUALITY RETAIL STORES

HOBOE CTPOUTEABCTBO B 2013 TOAY, POCCUA,
KAYECTBEHHbLIE TOPIOBbIE OBBEKTHI

LOCATION PROPERTY NAME RETAIL GLA, SQM  DELIVERY

MOSCOW Projects with GLA > 15,000 sq m
Fashion House Outlet—Mall 28,760 Q2
Vnukovo Outlet Village 16,584 Q2
RIO (Leninskiy) 57,000 Q2
Raykin Plaza 17,000 Q3
Goodzone 56,000 Q4
Moskvorechye 19,780 Q4
Brateevo Mall 15,000 Q4
VDNKh SC 15,000 Q4
Total GLA Moscow 301,572
THE LARGEST PROJECTS IN RUSSIA, GLA 40,000+ and all delivered in 2013
Belgorod Mega Grinn 53,000 Ql
St. Petersburg Kontinent na Zvezdnoy (phase Il) 28,200 Ql
Volgograd Aquarel' 92,140 Ql
St. Petersburg Kontinent 56,000 Ql
Orel Mega Grinn (2 phase retail) 17,500 Ql
Murmansk Volna 10,030 Ql
Nizhnyi Novgorod Indigo Life 39,750 Q2
St. Petersburg Avenue 31,500 Q2
Kaliningrad Europa Center (Phase Il) 20,700 Q2
Kursk Evropa 2 20,400 Q2
St. Petersburg Pearl Plaza 48,000 Q3
Syktyvkar June (Phase |) 30,000 Q3
Surgut Agora 29,400 Q3
Irkutsk Modniy Kvartal 23,000 Q3
Korolev Gelios 22,500 Q3
Tumen Magellan 19,000 Q3
Tambov Evropa 18,000 Q3
Novosibirsk Malinka 15,000 Q3
Sochi Mandarin 15,000 Q3
Omsk Mayak (phase Ill) 14,600 Q3
Angarsk Festival 14,250 Q3
Lyubertsy Orbita 10,000 Q3
Tuapse Krasnaya ploschad (2 phase) 10,000 Q3
Bryansk Aero Park City (I phase) 91,000 Q4
Ekaterinburg Globus (Ekaterininsky) 89,000 Q4
Ekaterinburg Greenvich (phase IV and V) 84,000 Q4
Tumen Kristall 75,000 Q4
Ufa Planeta 63,440 Q4
Yaroslavl Aura 62,550 Q4
St. Petersburg London mall 61,300 Q4
Mytischi Krasny Kit (2 phase) 47,000 Q4
Orenburg KIT 45,966 Q4
Armavir Krasnaya Ploschad 45,000 Q4
Krasnoyarsk Komsomall 45,000 Q4
Kursk Renaissanse Park 45,000 Q4
Reutov Reutov Park 41,000 Q4

TOTAL GLA RUSSIA 2,172,639

Source: Cushman & Wakefield
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COMMERCIAL RATES IN SHOPPING MALLS

Moscow retail gallery rental rates are in the range of US$ 500-
4,000 (per sq m per year before VAT and other expenses)
depending on the size of the retail unit and the type of retailer.
Throughout QI1-Q3, and the whole of 2012, rental rates were
stable across all sub-sectors.

Moscow’s prime retail indicator* is US$ 3,800 per sq m per annum,
as a base rate. However, a tendency towards rate increases was
observed in 2013 and near future growth may be higher than 5%
(our current conservative estimate).

In other cities, rental rates in shopping malls are typically 30% to
60% below Moscow levels.

Additionally, among other payments there are operational expenses
(US$ 150-250 per sq m annually for units smaller than 500 sq m),
marketing (US$ 10-25 per sq m annually), and others depending on
the project.

QUALITY RETAIL LEASE STRUCTURE

KOMMEPHECKUE YCINOBUMA B TOPIOBbIX LIEHTPAX
CTaBKM apeHAbl AASl MOMELLEHWUI B TOProBbIX MaAepesX KauyecTBEeH-
HbIX TOproBbiX LieHTpoB B MockBe HaxoasTcs B AuanasoHe oT 500
A0 4 000 aoarapos CLUA (3a kB. M B roa 6e3 HAC u apyrmux
naatexxei). B TeyeHne Tpex keapTaroB 2013 u Bcero npoluealuero
2012 roaa CTaBKM apeHAbl B TOProBbIX LEeHTpPax OblAM CTaOUABbHBI.
Mpaitm putena nHamkatop* B Mockee cocTasasieT 3 800 Aoarapos
CLUA (3a kB. M B roa 6e3 HAC u apyrux naatexen). OaHako, B
2013 roay HaMeTUAACb TEHAEHLIMSA K MOBBILIEHUIO CTAaBOK apeHAbI B
AYHLWMX TOProBbIX LEHTpax, MO3TOMY POCT CTaBOK Ha Ayuluue
NMoMelLeHUss MOXKeT ObiTb Bbile 5% (TeKyLMA KOHCEepBaTMBHBIN
NporHos).

BHe MocCKBbI CTaBKM apeHAbl B TOProBbiX LEHTPaX B CPEAHEM
Ha 30-60% Hu>ke B 3aBUCUMOCTU OT pPervoHa.

AOMNOAHUTEABHO K CTaBKe apeHAbl PUTEMAEPbl MAATAT CEPBUCHblE
c6opbl: 32 obcay>kuBaHue (150-250 aoarapoe CLLUA 3a kB. M B roa
AASl MoMelleHui paaMepoM MeHee 500 Ke. M), 32 mapkeTuHr (10-25
AoArapoe CLUA 3a kB. M B roa), TakKe MHOTAa 6bIBalOT U Apyrue
AOMOAHUTEAbHbIE MAATEXM.

CTPYKTYPA AOITOBOPOB APEHAbLI B KAYECTBEHHbIX TOPIrOBbIX MOMELLEHNAX

ITEM COMMENTS

Lease Terms
Cpok gorosopa
options are becoming popular.

Rental Payment
Mnarexu
are used. In less quality shopping centres rental rates are calculated in RUR.

Rent Deposit

Standard lease terms for gallery tenants are between 3-5 years, break options are rare. For
anchor tenants (including fashion anchors) lease terms are up to 20 —25 years and break

Rents are typically payable monthly in advance. Turnover / percentage rents are increasingly
seen in shopping centres. Rental rates are generally calculated in USD, Euro or commercial units o6opota. Crasku apeHzb! HoMuHupytoTca B Aonnapax CLUA, EBpo nnm ycnoeHbix eanHuuax, a

The rent deposit required in quality shopping centres is typically between | — 3 months rent

KOMMEHTAPU

/JAnA apeHAaTOPOB ranepey TUNMYHLI AOrOBOP 3aK/ouaeTca Ha 3—5 niet, AocpoyHoe
PacTopKeH1e AOrOBOPaA apeH/bl NpeaycMaTpuBaeTcA peaKo. [na AKOpHbIX apeHJaTopos
(Bxntoyan fashion) aoroeope! 3aknioyatoTca cpokoM Ao 20—-25 neT, 4acTo ¢ BO3MOXHOCTBIO
AOCTPOYHOrO pacTOPXeHuUA.

ApeHaHble NnaTexu NNaTATCA eXeMecA4HbIM aBaHCOM, TakKe PacnpOCTPaHEHb! MATEXM Kak % oT

TakkKe B POCCUICKIX PYBNAX (Hallie BCEro B MeHee Ka4ecTBEHHbIX TOProBbIX LEHTPax).

B KayecTBeHHbIX TOProBIX LieHTpax coctasnseT |—3 MecsAua apeHaHOI nnatbl.

[Henosut equitant.
Indexation Annual indexation is typical between 3-10% or at a level of USD / EU CPI. The practice of
Whpekcauma premium / key money payments is seldom seen in Russia. Rent reviews are rare on the market.

Service Charges
OnepauyioHHsle
nnarexu

Other costs
[Apyrvie nnatexu

Service charge is payable by tenants at either an “open book” basis or more common as a fixed

cost. Utilities payments are charged on consumption. Building insurance is normally charged back

to tenant via service charge.
VAT 18%

Local property taxes are not payed separately, they are generally included in the service charges.

Exxeroanan uHaekcaumsa Ha yposHe 3—10% unm Ha yposte USD / EU CPI. Mpaktuka premium /
key money payments B Poccun BcTpeyaetca peaxo. MepecMoTp cTasok apeHap! npoucxoant
peaxo.

OnepauvoHHble MNaTeXy pacCHUTLIBAIOTCA MO “OTKPLITOM KHUre” nm (Gonee pacnpocTpaqeHo)
Kak uKcpoBaHHble nnatexu. CTpaxoBKa 3aHNA O6bIYHO BK/IOYEHA B OMEPaLMOHHbIE MaTexXy.

HAIC 18%
Hanor Ha HEeABMKUMOCTb 06bI4HO BRIOYaETCA B OnepaumoHHbIe nNnaTexu

Source: Cushman & Wakefield

INDICATIVE RENTAL RATES* IN QUALITY SHOPPING CENTER
RETAIL GALLERIES , MOSCOW

CPEAHWE APEHAHBIE CTABKU* B TAAEPEE KAYECTBEHHbIX
TOProBbIX LLEHTPOB, MOCKBA

GLA, SQM
BUSINESS
RETAIL GALLERY MINI ANCHORS ANCHORS
<100 100 - 300 300 - 1,200 1,200 - 3,500 3,500-7,000
Food court $1,800-$2,000
Kiosks $5,000-$8,000
Restaurant $600-$1000 $700
Clothing $1 600 $1 200 $700 $400
Shoes $2 200 $1700 $1200 $800
White and Brown $500
Supermarket $500-$600
Hypermarket $250-$450
Cinema $250-$320

Source: Cushman & Wakefield

PRIME RETAIL INDICATOR*, MOSCOW
MPAMM PUTEMA MHAUKATOP* B TOPTOBbIX LLEHTPAX,

MOCKBA
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Source: Cushman & Wakefield

* Prime retail indicator—base asking rental rate for the 100-200 sq m gallery unit at the ground floor of the prime
shopping centers, US$ per sq m per annum, triple net

* MNpaiim pureiin p—6: CTaBKa apeHfbl 32 noMeleHne pasmepom 100-200 ke.M Ha nepeom
3TaXe NyHLMX TOProBbIX LEHTPOB ropoaa, Jonnapsl CLUA 3a k.M. B rog, 6a3oBas cTaBka apeHzp!
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HIGH STREETS

Nearly 5% of the existing premises are freely available (are offered
for lease or being prepared for delivery) in the central high streets.
Rental rates in the trade corridors are stable. There is a tendency
for increasing lease terms in the last few years. As an example,
three years ago contracts used to be short-term mostly (1
months) and now agreements for the 3 and 5 years period become
more and more widespread.

The analysis of the retail spaces on the most passable areas in the
city centre shows that the most popular categories of tenants are
catering (cafe, restaurants) and clothing shops. They occupy 29%
and 21% of all premises respectively. Significant tenants are those
who offers the following services: spa, hairdressers, medical
services, communications companies, photography and legal services
— all of them occupy 10% of retail premises on the main streets of
the city, banks, jewelry stores, cosmetic stores and accessories
occupy 5%.

* Data of the following trade corridors was used to conduct the analysis: Tverskaya, Petrovka—Stoleshnikov—Kuznetsky
Most,, Nikolskaya, Pyatnytskaya, Pokrovka—Maroseyka. In total, these trade corridors located 710 outlets.

HIGH STREET TENANT MIX, MOSCOW Q3 2013 | CTPYKTYPA APE

Total

Pokrovka-Maroseyka
Pyatnitskaya
Tverskaya
Nikol'skaya

Petrovka-Kusnetsky Most

TOPIOBbIE YAULLbI

Ha ueHTpaAbHbIX TOproBbix YAMLAx cBoboAHO (MpeaAaraeTcs B
apeHAY MAM FOTOBUTCS K OTKPbITUIO) OKOAO 5% MMetolumxcs nome-
weHunin. CTaBKM apeHAbl B TOProBbIX KOPMAOPax cTabuabHbl. B no-
CAEAHME HECKOABKO AeT eCTb TEHAEHLMS K YBEAMYEHWIO CPOKOB
apEHABI: €CAM elle TPU FOA2 Ha3aA AOroBOpbl BGblAM ualue BCero
KpaTKocpouyHble (Ha || MecsueB), To ceivac TpexAeTHMe AOroBopa
apeHABI CTaHOBATCS Bce GOAee pacnpoCcTpaHEHHbIMM.

AHaAM3 TOProBbiIX MOMeLeHUt Ha Hanboaee MPOXOAUMBIX TOpPro-
BbIX YAMLIAX B LLEHTpe ropoaa*™* nokasbiBaeT, 4TO CaMblMK MOMYyAsip-
HbIMW KaTeropusiMM apeHAATOPOB SIBASIOTCS MPEAMPUATUS MUTaHUSA
(kade, pecTopaHbl) M MarasmHbl OAEXABI U OBYBU, KOTOpPbIE 3aHWMa-
0T 29% U 21% BCex MOMELLLEHUI HAa 3TUX YAULLAX COOTBETCTBEHHO.
3HaYMMbIMKM APEHAATOPAMU SABASIIOTCS KOMMAaHUM MpeAAaraioLme
YCAYrM (cna, NapuKMaxepcKue, MEAULIMHCKUE YCAYTH, MPEAMNpUATUA
CBS3U, CaAOHbI poTOrpadum, IOPUAUYECKUE YCAYTM) — OHU 3aHUMAIOT
10% BCcex TOproBbiX MOMELLEHUIA HA FAABHBIX YAULIAX LEEHTpa ropo-
Aa. Mo 5% Bcex naolaael 3aHMMalOT oTAeAeHUst GaHKOB, OBEAUP-
HbI€ CAaAOHbI, MarasuHbl KOCMETUKM U aKCECCyapoB.

* Tpu aHanu3e UCMONL3OBANUCh AaHHblE MO TOProBbIM KopuaopaM: Teepckas, Merpoeka,~CronewHukos—KysHukuit Mocr,
Hukonbckas, Mathuukas, Mokposka—Mapoceiika. Bcero B 3Tx Toprosbix kopugopax pacriofioxeHo 710 Toprosbix Todek.

TOPOB B TOPITOBbIX KOPUAOPAX, MOCKBA IIl KB. 2013

CATEGORY %

‘ ‘ Food / Restaurants / Cafes 32%

0% 10% 20% 30% 40% 50% 60%
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Services
Accessories/ Optics / Watches

M Cosmetics / Pharmacy / Perfumery

Fashion and footware 19%
Services 14%
‘ | Bank / Exchange 7%
| Accessories / Optics / Watches 5%
Jewelry 5%
- | Cosmetics / Pharmacy / Perfumery 5%
\ \ Other 13%
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Source: Cushman & Wakefield

AVERAGE RENTAL RATE

ON HIGH STREETS IN MOSCOW

CPEAHWE APEHAHBIE CTABKW* B TOPFTOBbIX KOPUAOPAX,

MOCKBA

BUSINESS TYPICAL AREA PRIMARY STREETS *
sq.m GLA USD/sq.m/annum

Supermarket 600 - 1,300 $600 - $900
Restaurant 250 - 500 $1,200 - $2,500
Cosmetics 200 - 500 $2,200 - $3,500
Shoes 150 - 500 $1,500 - $3,500
Clothing 100 - 500 $1,200 - $3,000
Bank 60 - 500 $2,000 - $3,500
Furniture, household goods 150 - 400 $1,200 - $2,000
Bar 150 - 300 $1,200 - $2,000
Beauty salon, hairdress 80 - 200 $1,000 - $1,500
White&Brown 80 - 200 $2,000 - $3,000
Café 80 - 200 $1,200 - $2,500
Drug store 60 - 120 $1,800 - $3,200
Jewelry 30- 120 $3,000 - $6,000
Accessories and gifts 30-120 $2,500 - $5,000
Mobile 30- 120 $3,000 - $6,000
Services (photo, dry-cleaning 20 -70 $1,500 - $3,000

HIGH STREET RENTAL RATES*, MOSCOW

SECONDARY STREETS *
USD/sq.m/annum
$350 - $500
$700 - $1,200
$1,000 - $1,600
$1,200 - $1,600
$800 - $1,500
$1,000 - $1,800
$500 - $1,000
$600 - $800
$700 - $1,000
$1,200 - $1,500
$1,000 - $1,500
$1,000 - $1,500
$1,500 - $2,500
$1,500 - $2,500
$1,500 - $2,500
$800 - $1,500

Source: Cushman & Wakefield

APEHAHbBIE CTABKW* B TOPITOBbIX KOPUAOPAX, MOCKBA

HIGH STREET USD / sq m/ annum

Ist Tverskaya Yamskaya $2,500 - $3,000

Arbat $2,000 - $4,000
Garden Ring $1,500 - $3,000
Kutuzovsky Prospekt $1,500 - $3,500
Kuznetsky Most $2,000 - $4,000
Leningradsky Prospekt $1,200 - $2,200
Leninsky prospect $1,500 - $2,500
Prospect Mira $1,200 - $2,500
Novy Arbat $1,200 - $3,000
Petrovka $2,500 - $4,500
Pyatnitskaya $1,200 - $2,800
Tverskaya $3,000 - $6,000

Stoleshnikov per. $4,000 - $6,000

*US$ per sq m per annum, triple net
* Nonnapel CLLIA 3a Ke.M 8 rog;, 6a30Ban cTaBKa apeH/b!

2013 TREND

up
up
up
up
up
up
up
up
up
up
up
up
up

Source: Cushman & Wakefield
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HIGH STREETS — PEDESTRIAN AREA HIGH STREETS — PEDESTRIAN AREA
The most important event for the high streets became the TOPIrOBbIE YAULLbl — MELIEXOAHbBIE 30OHbI

development of pedestrian zones in Moscow, which is actively

supported by the city government. There is a change of visitor flows s j wm%ps‘ Rozndestvenskiy b == 4 3
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pedestrian streets and retailers show great interest in developing of
those areas. The expansion of pedestrian zones will significantly
increase the supply of the quality retail premises in Moscow. @grvanon
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INTERACTIVE CHARTS | MHTEPAKTUBHbBIE TPPADVKHA
QUALITY RETAIL STOCK AND PIPELINE | CYLLIECTBYOLLIME M CTPOAILLMECS TOPFOBBIE MIOLLAZM
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RUSSIAN SHOPPING CENTERS INTERACTIVE MAP
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RESEARCH DEPARTMENT OTAEN NCCIIEQOBAHNM

DENIS SOKOLOV LADA BELAYCHUK TATYANA DIVINA ALEXANDER KUNTSEVICH MAXIM ILYIN

PARTNER ASSOCIATE DIRECTOR SENIOR ANALYST ANALYST CONSULTANT
RESEARCH DIRECTOR DEPUTY RESEARCH DIRECTOR W&I, PROJECT MANAGEMENT CAPITAL MARKETS
Denis.Sokolov@eur.cushwake.com Lada.Belaychuk@eur.cushwake.com Tatyana.Divina@eur.cushwake.com Alexaner.Kuntsevich@eur.cushwake.com Maxim.ilyin@eur.cushwake.com

MORE INFORMATION AND CONTACTS ARE AVAILABLE ON WWW.MARKETBEAT.RU
NHOOPMALIMA OB OTAENE MCCINEAOBAHUM U MYENUKALIMM AOCTYMHbI HA WWW.MARKETBEAT.RU

Further information and copies of this report are available from Ellina Krylova

Ellina.Krylova@eur.cushwake.com

The information provided in this report is intended for informational purposes only and should not be relied on by any party without further independent verification. Classifications of individual buildings are reviewed on a continuing basis and are subject to
change. The standards used in this process are consistent with those used by Moscow Research Forum and in the United States by the Society of Industrial and Office Realtors (SIOR) and BOMA International. Reproduction of this report in whole or part is
permitted only with written consent of Cushman & Wakefield. Data from this report may be cited with proper acknowledgment given.

© 2013 Cushman & Wakefield. All rights reserved.
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