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SUPPLY

According to C&W'’s Hospitality and Tourism Department, during
the first 3 quarters of 2014 Moscow hotel’s quality room supply
market increased by 306 rooms due to the opening of two Midscale
hotels Mercure Moscow Baumanskaya of 47 rooms capacity,
managed by Accor, and Intourist Kolomenskoe of 259 rooms
capacity, managed by Intourist Hotel Group. Therefore at present
Moscow’s quality hotel room capacity amounts to almost |5
thousand rooms or 32% of Moscow's total hotel supply*.

In Q4 the Four Seasons Hotel Moscow (2, Okhotny Ryad - 180
rooms, Luxury segment) and DoubleTree by Hilton — Marina
(39/1, Leningradskoe highway — 270 rooms, Upscale segment) are
opening.

The opening of two hotels of Upper Upscale segment - Marriott
Novy Arbat (32, Novy Arbat, 234 rooms) and Boutique Hotel
Pushkin (16/2, Tverskaya str., | 10 rooms) - expected in Q4 2014, is
likely to be postponed till the next year.

Moscow hotel supply in the airports’ area has also increased. In Q3
Radisson Blu Sheremetyevo Airport (379 rooms) was opened, the
opening of Doubletree by Hilton Moscow Vnukovo Airport (432
rooms) was postponed until 2015.

*excluding hostels and mini-hostels, as well as country hotels and the objects
adjacent to airports.

MPEOSTOMKEHUE

Mo aaHHbIM OTAEAa rocTUHUYHOTO 6usHeca u Typusma C&W 3a
nepsble Tpu KBapTaAa 2014 roaa KayecTBEHHOE NMPEAAOXKEHME
roctuHuu, Mockesl yBeanumaoch Ha 306 Homepoe 6Aaroaaps
OTKPbITUIO FOCTUHULL CpeAHeLLeHoBoro cermeHTa Mercure Moscow
Baumanskaya Ha 47 HomepoB noa yrnpaBAeHueM onepaTopa Accor u
roctuHuubl Intourist Kolomenskoe Ha 259 Homepos noa,
ynpaeAeHueM Intourist Hotel Group. Takum obpasom, B HacTosee
BPEMS KaueCTBEHHbI HOMEPHOM $poHA MOCKBbI COCTaBASIET MOYTH
I5 Thic. eanHUL, MAM 32% O6LLErO FOCTUHUYHOTO MPEAAOXKEHUS
Mockebr*.

B 4 kBapTaAe oTkpbiBatoTcs oTean Four Seasons Hotel Moscow
(OxoTHbiit psia, 2 — 180 Homepos, Luxury cermeHT) u DoubleTree
by Hilton—Marina (AenuHrpaackoe wocce 39/1—270 Homepos,
Upscale).

OTKpbiTHe eLle 2-x rocTuHUL, cermeHTa Upper Upscale ,
oxuaasleecs B 4 k8. 2014 roaa, BeposiTHee Bcero npousonaeT
TOABKO B cAeayioleM roay: Marriott Novy Arbat (Hosbiit Apbat
32) Ha 234 Homepa u Boutique Hotel Pushkin (Tsepckas 16/2) Ha
I 10 Homepos.

Pacwimpuaock 1 npuasponoptoBoe npeaiokeHme Mocksbl. B 3
KBapTaAe oTKpblAcs oTeAb Radisson Blu Sheremetyevo Airport (379
HomepoB), Ha 2015 roa nepereceHo oTkpbiTe Doubletree by
Hilton Moscow Vnukovo Airport (432 Homepa).

*6e3 y4eTa XOCTEAOB U MMHU-OTEAEH, @ TaK)Ke MpUasPOrNOpTOBbIX U 3aro-
POAHBIX OTeAel
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NEW SUPPLY OF 2014

HOBOE MPEOAJIOXEHWME 2014 TOOA

CLASS / CAPACITY / OPENING/
NAME / HA3BAHWE

CETMEHT HOMEPOB OTKPbITUE
Intourist Kolomenskoe Midscale 259 Ql 2014
Mercure Moscow Baumanskaya Midscale 47 Q22014
Radisson Blu Sheremetyevo Airport Upscale 379 Q32014
Four Seasons Hotel Moscow Luxury 180 Q42014
DoubleTree by Hilton Hotel Moscow - Marina Upscale 270 Q42014

Source: Cushman & Wakefield Hospitality & Tourism

*excluding hostel’s and mini-hotels
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QUALITY HOTEL MARKET
TRADING

The accommodation prices on Moscow quality hotels, recovered in
Q2 (by June 2014 ADR had increased by 13% in rubbles and by 6%
in dollars in comparison to ADR in June 2013), begun its decreasing
again, starting from July — one of the months of the lowest
occupancy during a year. Affected by the falling demand the
accommodation price decreased by 10% in July 2014 relative to July
2013, in August the decrease rate strengthened to 18%. By the end
of September, regardless of high business activity during this month,
decrease rate had amounted to 20% to ADR in 2013 (in Dollars)
though compared with the August rates the price increased by $34.

The Q3 resulted in price decrease by 12% (in dollars) relative to the
same period in 2013. This complies with the depreciation of the
rubble’s exchange-value relating to the dollar for the same period of
time. The decrease of prices in rubbles is not as critical — it amounts
to 1,5%.

By the end of the first 9 months of 2014, the biggest
accommodation price decrease rate was demonstrated by the
Upscale segment hotels: Upscale — decrease by 17% to the relevant
period in 2013, Upper Upscale — decrease by 14%. Within this
group, the Luxury segment hotels appeared to be least flexible to
the pricing policy, demonstrating decrease by 9% in USD and
increase by 1,4% in rubble. The reason for it is the biggest share of
customers in the demand structure, who are not sensitive to the
prices (in comparison to other segments hotels). ADR decrease in
the Midscale and Economy segments amounts to 10%, which
corresponds to 1% increase in the rubble equivalent. This shows the
steady demand for hotels of Midscale-Economy class, in particular
during the crisis periods, when the most sensitive to prices
customers switch to the hotels of the lower segment of supply.

PE3YITIbTATbI OMEPALIMOHHOW
AOEATENIbBHOCTU

BoccTaHoBMBLIMECS BO 2-M KBapTaAe LLeHbl Ha pa3MeLLeHune B
KayecTBeHHbIX rocTMHULAX MockBbl (B UIOHe HabAlOAAACS
3ameTHbIN pocT ADR — 13% B pybasx u 6% B AoArapax no
oTHoweHuto kK ADR uioHs 2013 r.), cTaAM cHMXKaTbCA BHOBb,
HA4YMHAS C UIOAS - OAHOTO M3 CaMbIX KHU3KMX» C TOUKM 3peHMs
3arpysku B TeuyeHue ropa mMecsiua. Ha ¢poHe cHuKeHMs cnpoca Ha
pasMellleHUe CHUXKeHMe LieHbl B uioAe 20 14r. coctaBuao 10%
oTHocuTeAbHO MioAst 2013 roaa, B aBrycte oHo ycuamaoch Ao 18%.
K KoHLy ceHTA6ps, HECMOTPS Ha TPAAMLIMOHHO BbICOKYtO BusHec-
aKTMBHOCTb B 3TOM MeECsLLE, CHUXKEHMeE LieHbl cocTaBuAo -20% K
ADR 2013 roaa (B AOAAAPOBOM BbIpaXK€HWM), HECMOTPS Ha TO, YTO
MO CpPaBHEHMIO C aBryCTOM CEHTSOPbCKME LieHbl «npubasuany $34.

Mo utoram 3-x keapTaros 2014 roaa cHuMXeHUe LLeHbl COCTAaBUAO —
12% (B AOAA2pPax) OTHOCUTEABHO aHaAOrMYHOro pesyAbTaTa 2013
roA2, YTO COOTBETCTBYET OCAABGAEHUIO PYBASt OTHOCUTEABHO
AOAA2pa 32 3TOT XKe NepuoA. B pybasix cHUXKEHME LieHbl He CTOAb
KPUTUYHO M cocTaBasieT |,5%.

Mo utoram 9 mecsues 2014 r. MaKCUMaAbHOE CHUXEHWE CTOMMOCTH
pasMelLeHUsi MPOAEMOHCTPUPOBAAU FOCTUHULLbI BEPXHErO
ueHoBoro cermeHTa: Upscale — MuHyc 17% oTH. aHaAormyHoro
nepuoaa 2013 r., Upper Upscale — muHyc 14%. B aToin noarpynne
HaMMeHee r’MOGKMMU B LLIEHOBOM MOAUTUKE BblAu OTeAM KAacca /Alokc
— MuHyc 9% B USD 1 natoc 1,4% B pybasx, 4to obbsicHseTcs
HauBOAbLLEN AOAEN MAAOUYBCTBUTEABHBIX K LLEHE FrOCTel B
CTPYKTYpe crpoca (OTHOCUTEAbHO APYrux cerMeHToB). CHUuXeHue
CTOMMOCTM HOYEBKM B FOCTMHULIAX CPEAHEro U 3KOHOMUYHOTO
cermeHTa pasmelleHus cocTaBuao MuHyc 10%, uto B pybaeBom
BbIPAXKEHUWU COOTBETCTBYET POCTY Ha |%. DTO roBopuT 0 HaAMuuK
CTaBUABHOrO CMpOCa Ha pasMeLLeHUe B AAHHbBIX FOCTUHULAX, B T.4. B
KPU3UCHbIE MEPUOADI, XapaKTEpU3YIOLLIMECS NepeTeKaHUeM cripoca
CO CTOPOHbI HAMBOAEE HYBCTBUTEABHBIX K LLeHE KAMEHTCKMX Fpyrn B
6oAee AelleBble CErMEHTbI MPEAAONKEHUS.

AVERAGE DAILY RATE US DOLLAR (ADR)
CPEOHAA LLEHA 3A HOMEP, A4OJ1IJ1. CLUA (ADR)
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DEMAND

By the end of Q3 2014 the average Moscow quality hotels
occupancy rate amounted to 63.4%, which is 5 pp. lower than the
rates, demonstrated last year. The decrease of occupancy rate,
which is showing up since Q2 2014, was encouraged by the slump
of demand among the tourists during the summertime in Q3. In July
2014 Moscow quality hotels occupancy rate decreased by 7
percentage points relative to the same period in 2013, in August the
decrease rate amounted to 13.6 pp. and reached 63.6% (for the last
13 years only August 2010 demonstrated the lower occupancy
rate). In September Moscow quality hotels occupancy rate was also
much lower (by 7 pp.) than the relevant figure in 2013. This also
shows the weakening of business demand, crucial for Moscow.

Demand decrease is showing up in every market segment. It
affected most the Upscale segment. Though the accommodation
price was strongly decreased (-17% in USD), the demand for this
segment hotels decreased by 6 pp. (to 63.7%). This state of affairs
can be explained by the characteristics of this segment hotels: most
of the objects have high capacity and were built in 90th. The
worsening of economic and political situation likely influenced
Luxury hotel occupancy: minus 5.8 pp. by the end of Q3 2013 (to
54.3%). Regarding the Upper Upscale segment, represented by the
branded hotel under the management of professional international
operators, the decline of accommodation prices cut the occupancy
level downfall to 4.3 pp. level (70.1%). Occupancy in typically the
most popular segment - Midscale-Economy — rated 4.5 pp. relative
to the same figure in 2013 (to 69.9%). However, the Midscale chain
hotels turned out to be most resistant to crisis (occupancy decrease

by 2.1pp.)

CrprPocC

CpeaHsist 3arpysKa KadecTBeHHbIX rocTUHUL, Mockebl Mo utoram 3-x
kBapTaAoe 2014 roaa cocTaBuaa 63,4%, 4To Ha 5 nn. HUXKe AaHHOro
MoKasaTteAs 3a NpoLAbii roas. CHUXKeHUe 3arpysku, perucTpupyemoe
y>Xe co BToporo kBapTaaa 2014 r., 66iA0 NpocTUMyAMpPOBaHO B 3 KB.
PE3KMM CHUXXEHUEM CMPpOCa CO CTOPOHbI TYPUCTOB B A€THUE
Mecsubl. B utoae 2014 r. 3arpyska KayecTBeHHbIX rocTUHUL, Mockebl
ynaAa Ha 7 nn. no cpaBHeHWio ¢ 3arpy3koit B uioAe 2013 roaa, B
asrycte — Ha 13,6 nn., coctasus 63,6% (3a |3-AeTHMI1 Nnepuroa,
HabAlOAEHMIA HUKe 3arpy3Ka 6blaa ToAbko B aBrycte 2010). B
CeHTAOpe 3arpyska KayecTBeHHbIX FOCTUHML, MocKBbl Takke GblAa
3HAYUTEABHO HUXKE AaHHOro nokasaTteAa B 2013 r. — Ha 7 nn., yTo
FOBOPUT TaKxe 06 ocAabAeHUM KAloHeBOro Aas MockBbl AeAoBoro
crpoca.

CHukeHMe crpoca HaBAIOAAETCS BO BCEX CEMMEHTAX PbIHKa.
HanboAee 3HaunMTeAbHBIM OHO CTaAO AAs cermeHTa Upscale:
HECMOTPS Ha BbIPaXKEHHOE YAELUEBAEHUE CTOMMOCTH MPOXKMUBAHUS
(-17% B USD), cnpoc Ha pasmelleHue B rOCTUHULIAX 3TOrO CermMeHTa
ynaa noutu Ha 6 nn. (Ao 63,7%). AaHHas cuTyauns BO MHOTOM
O6bsICHAETCS XapaKTEPUCTUKAMM OTEAEH 3TOrO CerMeHTa:
GOABbLUMHCTBO OBLEKTOB MMEIOT BbICOKYIO BMECTUMOCTb U BblAU
nocTpoeHbl B Havaae 90-x rr. CpaBHUMbIM 06pa3oM yXyALlleHHue
3KOHOMMKO-MOAUTUHYECKOM CUTYaLLMM OTPasMAOCh U Ha 3arpyske
AIOKCOBbIX OTeAel ropoaa — MuHyc 5,8 nn. K utory 3-x KBapTaAoB
2013 roaa (ao 54,3%). B cermeHTe Upper Upscale, npeacTaBAeHHOM
UCKAIOYUTEABHO 6peHAOBbIMM OTEAAMU NOA, yrNpaBAEHUEM
NPodeCcCUOHAAbHBIX MEXAYHAPOAHbIX OMEPATOPOB, CHUMKEHUE
CTOMMOCTM pasMeLLLeHUsl MO3BOAMAO COKPaTUTb YPOBEHb MAAEHUs
3arpysku Ao 4,3 nn. (70,1%). B TpaaMLMOHHO caMoOM MonyAsipHOM
cermeHTe Midscale-Economy cHueHue 3arpysku 3a 3 KBapTaAa T.r.
COCTaBUAO 4,6 MMN. MO CPABHEHMIO C AHAAOrMYHBIM MOKa3aTeAEM
2013 roaa (ao 69,9%). MNpu aTom HanboAee yCTOMUMBBIMU K
KPU3UCHBIM SIBAEHUSIM BbIAM CEeTEBbIE FOCTUHULIbI CPEAHEN LIEHOBOM
KaTeropum (CHu>keHue 3arpysku Ha 2,1 nn.).

QUALITY MOSCOW HOTEL OCCUPANCY YTD
3ATIOJIHAEMOCTb TOCTUHUL, B MOCKBE C HAYAJIA TOOA
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MARKET SEGMENTS TRADING RESULTS
MOKA3ATEJIN PABOTbI PLIHOYHbLIX CETMEHTOB
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TRENDS

In average Moscow quality hotels RevPAR decreased by 18%
relative to the same index for 9 months in 2013: from -25% for
Upscale segment to -15% for Midscale Economy (in Dollars). Within
the internal monetary system, revenue is lower than it was last year,
but the index has only decreased by 9%. This can be explained by
significant drop in demand due to current international economic
conditions.

International chain hotels of the Midscale and Economy segments
still show the best crisis-resistance, which is proved by other
markets’ development trends as well.

Taking into consideration the fall in rubble exchange-value and
remaining instability in international politics, we assume that
RevPAR will decrease by 20% to the end of 2014 (in USD). We
consider that positive change of RevPAR in rubble equivalent
relative to 2013 is also impossible. If October-November 2014
business season goes successfully, average annual RevPAR for
Moscow quality hotels market will amount to 3,600-3,700 rubbles
per room.

TPEHAbI

B cpeaHeM AOXOAHOCTb Ha HOMEP Ka4yeCTBEHHbIX FOCTUHML,
Mocksbl ynaaa Ha |8% no cpaBHeHMIO C AaHHbBIM MoKa3aTeAeM 3a 9
mecsues 2013 r.: ot -25% no cermenTy Upscale a0 -15% no
cermeHTy Midscale-Economy (B AoArapoBoM BbipaxkeHuH). B pamkax
BHYTPUCTPaHOBOW AEHEXHOM CUCTEMbl AOXOAHOCTb TaKXKe HUXe
MPOLUAOrOAHEN, HO TOABKO Ha 9%, YTO 06bACHAETCS 3aMETHBLIM
CHUXXEHMEM cnpoca Ha FOCTUHUYHOE pasMellleHne B CBA3M C
TeKylleh BHeLUHEIKOHOMUYECKOM CUTyaLMnen.

Mo-npexxHeMy HanboAee YCTONUMBBIMU K KKPUSUCHBIMY SBAEHUSAM
OCTaloTCA M@XAYHapPOAHbIe CeTeBble OTeAU CPeAHELLeHOBOW 1
3KOHOMMWYHOW KaTeropuu, 4To NOATBEP>KAAETCSA AOTUKOM Pa3BUTUS
U APYTUX PbIHKOB.

YuuTbiBas TeKyllee naseHUe Kypca pybAs U coxpaHeHue
HeCTaBUAbHOCTM BHELUHEMOAUTUYECKON CUTYaLMK, Mbl
MPEAMoOAaraeM, YTo MokasaTeAb AOXOAHOCTU Ha HOMEp MO UTOoram
roaa «npocsaet» 6oaee vem Ha 20% (B AoAAapax). B pybaesom
3KBUBAAEHTE Mbl TAKXKE CUMTAEM HEAOCTUNKUMOM MOAOKUTEAbHYIO
AMHAMUKY AOXOAHOCTM Ha HOMEp OTHOCUTeAbHO uToros 2013 r.
Mpu ycaoBMM yAauHOro npoBeAeHUM GU3HEC-CE30HA OKTAGPb-
Hos6pb 2014 T.r. cpeaHeroaoBoe 3HaveHune RevPAR B cpeaHem no
PbIHKY Ka4eCTBEHHbIX rocTUHUL, MockBbI cocTaBuT nopsiaka 3600-
3700 py6. Ha HoMep.

REVENUE PER AVAILABLE ROOM US DOLLAR (REVPAR)
OOXOOHOCTb HA HOMEP, IOJ1J1. CLUA (REVPAR)
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